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ABSTRACT

The objective of this study the Customer’s Satisfaction Towards Home Health Care
Department at Chiang Mai Ram Hospital , Chiang Mai Province

The objective of this research was to study the customer’s satisfaction towards Home Health
Care Department at Chiang Mai Ram Hospital , Chiang Mai province. The sample group composed
off 226 customers who used the service of Home Health Care Department at Chiang Mai Ram
Hospital , Chiang Mai province. The data was presented from questionnaires and then analyzed by
descriptive statistics that was presented in the form of frequency, percentage and means.

The result of the study reveals that the level of customers’ satisfaction towards Home Health
Care Department at Chiang Mai Ram Hospital , Chiang Mai province had the mean at a high level on
customer service that the service quality topics will be mentioned as the followings. The courtesy of
service quality in safisfaction in Health Promotion had the mean at a high level. The satisfaction in
human relation of the nurse was in the first respect. The following respect of the security satisfaction
in the self practical medical advice in order to stay away of any risky diseases was in the second
respect.

The satisfaction in Prevention had the mean at a high level on customer service. The courtesy
satisfaction of service quality in human relation of the nurses was in the first respect. The following

respects of the satisfaction in customer access are consecutive medical care taking in order to prevent



respects of the satisfaction in customer access are consecutive medical care taking in order to prevent
the disease development, the expertise knowledge competence of the nurses in giving knowledge and
basic medical care taking, the creditability of the nurses in solving basic physical problems, and the
reliability in frequent providing the most proper medical care taking at home.

The satisfaction in Curatives had the mean at a high level. The courtesy satisfaction of service
quality in human relation of the nurses was in the first respect. The following respect of the
satisfaction in creditability is giving primary medical service at home properly was in the second
respect.

The satisfaction in Rehabilitation had the mean at a high level on customer services. The
courtesy satisfaction of service quality in human relation of the nurses for general customers and
families, in the responsiveness of giving the suitable medical service for the customers on both
physical and mental in order to adjust to their daily lives faster as usual, and in the reputation aspect of
the department; customer service public relation, are the first respects. The following respects of the
satisfaction in customer access are in the providing ability for immediate or not less than one week
service after leaving the hospital, in the communication aspect of giving advice and encouragement to
the customers and the relatives in order to live their lives as usual, the expertise knowledge
competence aspect of nurses in giving suitable medical treatment for mentally rehabilitating patients,
in creditability aspect on nurse reliability, in the reliability aspect in continuous pursuing of the
medical care taking to the customers after the hospital, and in security aspect in providing medical
treatment on both physical and mental for customers in order to reduce after-hospital problems with

their families.



