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ABSTRACT

This independent study aimed to study the opinion of credit customers towards
marketing communication of the Bank for Agriculture and Agricultural Cooperatives in Thoen
Unit, Lampang Province.

The data collection was done through questionnaires distributed by convenient
sampling to 300 credit customers of the Bank for Agriculture and Agricultural Cooperatives in
Thoen Unit, Lampang Province, then, the narrative statistic-based analysis was applied in order to
find out the frequency, percent, and means.

According to results of the study, the opinion of respondents towards marketing
communication in terms of product and promotion were ranked in the highly agree level while in
terms of price and place or distribution channel were ranked in the fairly agree level.

The highest score and highly agree level for sub-factors of each key term was stated as
follows. The product factor, customers concerned mostly on the bank’s stability and good
reputation while the appropriate interest rates for a different customer category was regarded in

terms of price factor. In place or distribution channel factor was concerned on the punctuality of



the bank employees while the reliability and trust of those employees were regarded in promotion
factor.

Regarding to the marketing communication process, it was found out that most
respondents received credit information from bank employees who mostly provided the
information on interest rates and fee. In contrast, pamphlets, brochures, or posters did not much
help distributing credit information to the customers. The credit information that customers could
learn clearly from the bank, however, was about the condition of paying-back loan in each time.

In addition, respondents agreed that this bank was stable and had good reputation, and
also had the reliable and trustable employees. Suggestions for the better service were about the
continuity in informing customers about the debt and interest payment in order to remind them to

set the payment plan, besides the adequate provision of parking was also needed.



