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ABSTRACT

The purpose of this independent study was to examine factors affecting Selection of an
Automotive Logistics Firm by Truck in the Bangkok Metropolitan Area. The data collection of
this study was conducted by the questionnaire asking 7 managements of automotive
manufacturing company, or automotive importer, or major automobile assemblers of the country,
The collected data was analyzed by statistics such as: frequency, percentage, and means.

It was found from the study that, for the marketing mixes, respondents placed the
emphasis on the following factors on the average of high means level: product and service factor,
individual factor, and service procedure factor respectively. The first three sub-factors affecting
such service selection were as following: product and service factor were perfect and non-
damaged car conditions, expertise on transporting cars, and service efficiency respectively;
individual factor such as skillful logistics drivers, responsible logistics drivers, and prompt
solutions of service officers respectively; and service procedure factor such as convenient and fast
service provision with the follow-up, handing over the cars on determined date and time, and
quick and unrepeated work contact and instruction, respectively.

According to the marketing mixes, respondents placed the emphasis on the following

four factors on the low average means level: price factor, location factor, marketing promotion



factor, and physical feature factor respectively. The first three sub-factors affecting the service
selection were: price factor such service fees per trip, service fees including other expenses
without any additional payments, and granted credit respectively; location factor — capabilities of
handing over cars at every required location, several contact channels, and the firm working hours
respectively; marketing promotion

factor — support of work operation pursuant to the company’s request, discount once the total
service fees meet the fixed amount, and public relation release through mass media respectively,
and physical factor — firm experience in logistic business, modern tools and instruments, and
officials’ proper clothing uniform respectively.

The most frequent factor major influencing on industrial buying behavior rated by
respondents was the individual factor with the following sub-factors affecting their service
selection: high responsibility of the logistics company’s officials, experience of officials, and
human relations of officials respectively. The least frequent factors major influencing on industrial
buying behavior rated by respondents were environmental factor, organizational facter, and
interpersconal factor. The main sub-factors affecting the above three factors were environmental
factor — increasing demands of consumers, higher petrol prices making transportation fees higher,
and better economic status respectively; organizational factor - rapid approval procedure without
too many steps of working, clear work allocation of the legistic firm, and firm’s flexible and
changeable policies respectively; and interpersonal factor — recommendations by other persons
who experienced the firm’s services, having power and authority as per the firm’s assignment, and
personal favor respectively.

Regarding other factors, that was rated at the least level of importance the sub factor
affecting the first three factors were prior notice on dates not providing services by the logistic
next were firm, financial stability of the logistic firm, and selection of the same services to
competitors of the logistic firm respectively.

The extra services to be provided were on the high means level and the sub-factor
affecting the first three factors of service selection were: integrated services such as car hand-over,
car check-up, car claims against the insurance company, waiting for check-up, and insurance for

car damages.



