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ABSTRACT

The objective of this independent study was to study the marketing mix factor affecting
consumers’ buying decision of gold ornament from gold ornament stores in Banphaco District,
Samut Sakhon Province.

The data were collected from questionnaires of 250 buyers of gold ornament from gold
omament stores in Banphaeo District, Samut Sakhon Province. The data were then analyzed and
evaluated using frequency, percentage and mean. The results of the study were as follow:

The marketing mix factors which affecting consumers’ buying decision of pold
omament in Samut Sakhon Province were listed in descending order of the average level as
follow: product , place , price , promotion respectively. The details of the study of each factor
were:

The product factor that affected consumers’ buying decision of gold ornament in Samut
Sakhon Province at highest average was the réliability of the gold ornament stores.

The price factor that affected consumers’ buying deeision of gold ornament in Samut

Sakhon Province at highest average was the gold ornament’ price.



The place factor that affected consumers’ buying decision of gold ornament in Samut
Sakhon Province at highest average was the gold omament stores’ convenient downtown
location for transportation and operating time.

The promotion factor that affected consumers’ buying decision of gold ornament in
Samut Sakhon Province at highest average was good service.

The product problem factor that affected consumers’ buying decision of gold ornament
in Samut Sakhon Province at highest average was old fashion designs.

The price problem factor that affected consumers’ buying decision of gold omament in
Samut Sakhon Province at highest average was high buying price and low selling price.

The place problem factor that affected consumers’ buying decision of gold ornament in
Samut Sakhon Province at lowest average was no variety of designs and inconvenient opening
hours.

The promotion problem factor that affected consumers buying decision of gold

ornament in Samut Sakhon Province at lowest average was insufficient and inefficient workers.



