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ABSTRACT

This independent study investigated the female government officers’s buying behavior
of silk products in Mueang District, Nakhon Ratchasima Province. The sample consisted of female
governmental officers under 185 sections at province of Nakhon Ratchasima by using simple
random sampling and ratio of quota as method of data collection. Totally, the sample was 370
female governmental officers considered by 2 sample for each section. The selection of the sample
employed as convenience way and the research instruments used for data collection was
questionaires then all data were analyzed by frequency, percentage, mean and descriptive statistics.

The results showed that most of the respondents aged 41-50 years and married, Their
position classification belonged to Level 5. They earmned 10,001-15,000 baht a month. They
finished bachelor degrees. They tended to buy silk fabric in forms of pieces and roils for their
personal application like making clothes, They tended to buy the products during those auspicious
occasions like New Year and so on, Those respondents who made use of the silk fabric were proud
of the Thai traditions; they used those silk products during some auspiciously ceremonial

accasions. Colors that were in trend were quite natural; red, blue, pink were among other things



while background textures were usually (without designs). They tended to buy more than 3 times a
year from producers with the budget of.1,001-2,000 baht each time.

As for the decision to be made, most respondents decided to buy the silk products by
themselves. They were informed of the shops or places where they could buy the silk products
from trade fairs or exhibitions; the information as such could lead to the decision making at fair
level and some of them had to find more information by asking those who used to make use of the
-products before making the decision to purchase. The respondents compared the quality,
characteristics and prices of the products found in those shops before making the decision; the first
three priorities that affected the decision making consisted of the fine work of weaving or the
quality of the silk fabrics, the colors of the silk fabrics and the prices of the silk fabrics. They were
satisfied with the silk products the purchased and made use of and the color durability at much
level.

The factors affecting the silk products, which were quoted at much level, were
sequenced as followed: looking goods when worn, being of qualitative silk products, offering at
reasonable prices as far as the quality was concerned, being produced with modern technology of
weaving and designing, being exhibited in trade fairs and exhibitions, being available and easily
accessible, being in accordance with the national agenda regarding the campaign of Thai product
purchasing and applying the products for daily activities and for the currently economic
expanding.

The problems regarding the silk product purchasing found among the respondents
consisted of the care to be provided for the silk products which was ranked at the most level while

the exorbitant charges and low quality of worn out colors and others were respectively ranked,





