vaiseamsAuaNuuudase neruaa lums Idmp Ins Inoveaminarnululssay

AN IMATTY Suneiioy Jandaaunsains
LT o a o
w1ty IRIVE ] 5 gAN9A
Wiggan UIMIsgsnaumiada

at v v a
AUTNTINM ﬁﬂlﬁﬂﬂ]ﬂ'ﬁﬂuﬂ'ﬂuﬂﬂﬂﬂig

4 da o W d
819150 qsIdhut  easTariug Usgrunssums
o138 sva Fuyyadie ASTUNS
s 1
unfage

MsAundmuvdasei Tinquszasdiiefnyiirunalums19ayu ius Ino

voawnnaululnnugammnssy sunaiieq Tdamymsmas dinmsdudoyalanld

o @ = ey aada gy 1 . 4y
HuUmeLaIW 34U 203 @061 lumsTmsideya adan1Fldud daud Zevas uay
Aundomyndin ‘

INNTIANET WU Amouudevewdungihuwemds iogsznie 1825 1)
winsAnusedulseufinudlfi salsematiotasosm dwlngousaudy  uazdseld
Av@oY 5,001-10,000 11N uIniiga

3/ = 2 k1 - ar = 1 P

gaounvugouny uanuganud lufsadvanyulns lnolaosawiidunde
ag luszAhunate Tﬂué’mammuaaumuﬁ”lﬁxﬂa“l*ff’ﬁ:gu"lm"lwuﬁﬂmui'mmm’hh“luszﬁ'v
uin drudasuuvvasuamiinelFauyulnsng tanudnnudhlelussduihunan

= L= =1 v v a ow
AasuuuvaeuaIX uANUAMMURBd NS I IS AANAYRINAR AT
' @ o e & 1 1
ayulws nelaosweglussduiiudas  TasSesdrdusundonmanimdes 18
@ W d o g 1 1 <y o as
Aundadust dusim Sunsdasinie uodumsduatunsaaa AWaaY Tag

3 @ oo o = - = £ o w [d 3/ adq 3/
AILRAAAUN uﬂ1111ﬂﬁmummmmauqqu“luﬁmwamnmmmgu‘lwsTHUﬂﬂqs:mﬁh

gt 9/ =, 1 @ ar | ar L -1 8/
votinalums e uazswazidoa dudszneuvsrdafusiodiadanu Tuseguiudan



1 a 9 = = & oo P A Y 6 o =
BUNKY s ImIANLAALFERunAsgega luSos inuiluilileidfaiiqaluns
@ A A a o o o o g 9 v o ' = Y- =
dadulvordnnual Tussdududis  dwunsasinhe Tanwdadiudeinumde

1 ’ ] 3
gugalusesfinninenldvimsedidssivluihimgmaddnin1ddus Inadendo

o w o 1 o ' u’: ar =] [l =
waﬂnmcwﬁyu”lmmmmmmﬁmfmu"luszﬂumuﬁ"m Elﬁ&ﬁ?uﬂﬁ'ﬂ@lﬁ?lm'liﬁﬂ?ﬂ

a o & o = A oW fe 1 o o
anuaarurauatogegaludoms Tavauasdssndudutidiurov 1y

ar <

1
dusTnndaduleldwdnfusienyyng Tne Tuseduiiudae

naanssums ey Ins Insvesdfneldoyulnstne wud daeunuy

1 ] 3/ o ow ¢ o d? = e I
aouny dulngjingldayninsInodszan naasausiaSuanuay Taodenansusd

9/ 1 3 af
ayuns Inoideuns 1 a%s Sunuduiilddeluusazasa S0 51-100 1 alng)

Q=g

woldmyulns nedoondn 1 1 wlasuaifitoudoRondasusiaduanuay  Joduii

=)

Y - s L4 o ] ar 1 < [ I'd =
enlyndndusiayulns Inomsizifuddasasvuinndwaa susioinmsiadl

Qs

dunsied Q’m)mmuﬂaumu"lﬁ‘%’ummi’aﬁmﬁ'um,,lu“lw's"lwﬂmnmsuaﬂﬂ'aiﬂauﬂﬂa
9)::' [ o
i

e & t Ww o d’il o & [ |d? a o o«
vansnaneMsaadulisendaiuainyIns Insfeauns TaodulnaFenaafusi
[} [ 2
ayulnslnadieldios aowfgendatusiayulnsing do fudrayunging
4 & do 4 & asa a4
lagmme mapaidendenaauiidainanil mswazain §35msdendemninglny
laggomnassngo
= 2/ = ' 173 v = '
WA SHYBIgRR DUIITOUNNA linelFay Ins Tns wudunanadi 1
= [ 'd 124 9/ 9t c; Qs =
waadwsyuInsIng sz lifieudanudhlefofuayunsng  winiTena

¥ = o o df a o o
poinnanodlFnannusayuins Inodseianesnuilse uasminvedonansudl

}J 9 Ed
=4 o s

ayulns Tng auesziludidniwalumsdadulde taii ld5unmudfefuayns

Q

g < a a '

Tngvinnisvende Tauyana wazmnvzsendaimaiayulusIne fodvhfigniwad
d 4 & v 4 o 24 g v =
MITene quma NRunm Folaviifaglsyadmedosminanedldion Tasaoiud
= 4 ' v Y 9 = & &
Tzemynins Invdaulng) Ao SwudmyulusnoTaonme manaividendonn
] x 1 1 ¥
annnsndmnzdeiluguam uariitinisividendo Tasguinassnanues

Audn



Independent Study Title Factory Worker Attitude Towards Consuming Thai’s Herbs

in Mueang District, Samut Sakhon Province
Author Mr.Sutichai Srisupakwong
Degree . Master of Business Administration

Independent Study Advisory Committee

Lecturer Suchanpin Suwanapan Chairperson
Lecturer Renus Sermboonsang Member
ABSTRACT

The objective of this independent study was to study the factory worker’s attitude
towards consuming Thai’s Herbs in Muecang District, Samut Sakhon Province. The study was
conducted by collecting 203 samples. The data was analyzed by statistical values frequency,
percentage, and mean,

The study found that the majority of respondents were female with ages between 18-
25 years old. Most of them reccived either high school diplomas or vocational certificates,
married, and had an income ranging between 5,001-10,000 Baht.

The respondents had an overall knowledge about Thai herbs at a moderate level.
The respondents who had never used Thai herbs were at a high knowledge level, while the
respondents who used Thai herbs had a moderate knowledge level.

In general, the respondents had the opinion on the marketing mix factors towards
Thai’s herbs at a moderate level to product, price, place, and promotion, respectively. For the
product aspect, the highest mean of respondent’s opinions regarded that Thai herbs should have
and indication of direction, usage limitation and product ingredients information. For the price
aspect, the highest mean of respondent’s opinions agreed that the price was the most important

factor in influencing their decision’s to buy the products. For the place aspect, the highest mean of



respondent’s opinions agreed that the appropriate service was the main reason for buying the
products. For the promotion, the highest mean of respondent’s opinions agreed that advertising
and public relations partially influenced the buying decision.

The behavior of respondents who used Thai herbal products found that rnost of them
used cosmetic products, they bought such products once a month and they paid about 51-100 Baht
each time. Most of them had used the Thai herbs less than | year and the most popular product
was the cosmetics. The respondents prefered Thai herbal products over the chemically mixed
products due to the safetyness. The respondents knew the products via friends. The
‘influent person to buy a product was themselves. Most of the respondents bought Thai herbal
products for themselves and bought them from Thai herbal stores because it was convenient. They
bought products by checking from the positive effects of the products.

The behavior of respondents who had never used Thai herbal products had found
that the reason for not using Thai herbs was due to the lacking of knowledge about Thai herbs.
They were willing to try Thai herbal medicines if they had a chance. The respondents themselves
would be an influence for buying a product. However, they had gained knowledge about Thai
herbs from peers. The factors for buying Thai herbs were a good product and quality. The
respondents would buy Thai herbs for themselves. The respondents would buy from Thai herbal
stores because they trust in the quality and they would select products by the positive effects of

the products.



