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Abstract

The purpose of this study were as followed

1. To study the factors effecting in buying pobile telephone
system 900 of consumers in Chiangmai Province.

2. To study the problems of using mobile telephone system 900
of consumers in Chiangmai Province.

The sampling for this study were classified into 4 working
groups, namely government officers;s company enployees; employeees
of state-enterprises and business owners. Seventy samplings were
selected from each group, making a total of 280 samplings in all.
Data collection was done by using questionaires and the data was
analysed by using the SPSS/PC+ program with frequency analysis,

- percentage and Chi-square testing.

The results of this study showed that most users of mobile

telephone system 900 had been using then for 6 months up to 18 months,

the most popular brand was Mobira.



To study the factors effecting the buying of wnobile
telephones system 900, marketing factors and other factors were studied.
It was found that the most effective marketing factors in buying were
product, according to shape, size, technoldgy, after sales service,
quality guarantee and brands respectively. Small size and light weight
mobile telephones were more popular., With regard to technology, they
wanled to buy a mobile telephone which could he used easily and
with less complications. Buyers also wanted quick and accessible
after sales service and a longer quality guarantee.

The prices varied between 25,001-35,000 baht. Government
of ficers preferred to pay in cash but others were interested in credit
terns. Those earning over 40,000 baht preferred to pay in cash,
and bought from a sales agent. Advertising in newspapers was the
more effective than other media, next was television. The most
effective sales promotion was a reduction in the cost of services or
free calls.

Other factors effecting in buying wobile telephone system
900 were the psychological factor, such as convenience of communication,
and the need for on-going communication. The social factor was buyers
bought because the recommendation from the user who use that system.
Other important reason was that the buyers did not live in the
service areas provided by the telephone service.

The problems mnostly encountered with the 900 system were
the difficulty to call in and call out, insufficient channels or waves
and the battery ran out quickly that found no difference in all group
of occupation and income. Another problem was the payment service fee
system, there were few payment offices. The payment service fee systen
was slow because of too many customers and the service fee charge was
too expensive. The after-sales service problem occured because there

were a few service shops and checking mobile telephone was slow.



The results of the hypotheses testing showed that all the
marketing mix factor effected the buying of mobile telephones system
900 had no different according to personal factors. It was found that
the most effectiné factor was the product‘itself, next were price,
place and promotion respectvely. However there were some differences,
depending on the career and income of the buyer. The marketing factors
such as product itself, technology, after-sales service, price per itenm,
down payment, credit terms and advertising media were different

depending on the occupation and income level.




