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Abstract

Purpose of the study: 1) General socioeconomic study 2) Study into the production on
white mouse for commercial use 3) Study the personal satisfaction gain through the production of
white mouse and 4) Study the problems and obstacles and offer advice about white mouse
production in Chiang Mai.

The 4 people interviewed are all involved in the commercial production of white mouse
in Chiang Mai. The research was done through in depth interviews.

The study shows that all the producers are male, between the ages of 29 — 40. The all
have a bachelor’s degree or higher. None of their studies covered the raising white mouse. The
reasons given for why they were raising white mouse is because the cost of the white mouse is
quite high and they needed them as a food source for their own pets. These included amphibians
and reptiles. If they produced extra white mouse they would sell them. Realizing that the income
from selling the white mouse was good they decided to do this commercially.

All of the producers developed similar techniques in raising white mouse. Profit depends

on the skill of the producer.



The price for white mouse is high since the demand from consumers is high. It was found
that the producers could make a good income, helping their families to live more comfortably and
that they could also save enough for other investment.

The commercial producers found that the effort in raising white mouse was enjoyable.
They made a good profit, the work was easy, the income was good, and the market for their
product was always high.

Producers encountered some problems. They found that often the white mouse developed
cysts and problems encountered when the weather changed quickly. The producers would use

these white mouse for food for their own pets. They used fans for air circulation.



