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ABSTRACT

The main objectives of this study was to gain insight about importing situation and
consumption of Thai fresh longan in China, Thai’s export procedures of fresh longan and China’s
import procedures of fresh longan, and the survey about attitudes of consumers and sellerstowards
the Thai’s fresh longan was conducted in the Simao district, Puer City, Yunnan Province, People’s
Republic of China. One hundred questionnaires were distributed to collect data from a sample group of
population residing in Simao district. The information from questionnaire will be analyze using
descriptive statistic included: frequency, percentage, mean and Chi-square. Secondary data was also
collected. The results indicated that the majority of respondents were married female whose ages ranged
between 31-40 years old, holding bachelor degree education. The main profession was official with
average income of 2,001-3,000 RMB (about 10,000-15,000 Baht) and average expenditure on
fruit consumption is 101-200 RMB (about 500-1,000 Baht). The average number of family
members is 1-3.

The situation of importing and consumption of Thai fresh longan in China, after the
Early Harvest Agreement in fruits and vegetables between Thailand and China, shows that
volume and value of fresh longan from Thailand to China have been increasing over time.
However, the per unit Free on Board (FOB) price tends to decrease.

The results indicated that Thai’s procedure for and exporting fresh longan and China’s
procedure for importing fresh longan are very strict. Survey about the knowledge understanding
aspects of the respondents show that those who have a good understanding of fresh longan from

Thailand also recognize various types of Thai fruits.



The investigation on the perception of respondents towards factors affecting the
purchasing of Thai’s longan was carried out. The top three highest concerns were absence of
harmful substances follow by good taste and suitable price for quality. It was also found that the
perception towards fruits from Thailand, in general were variety types, high price and good
quality, respectively.

On the behavior aspects of the respondents, Thai fresh longan is the sixth kind of fruit
that consumers consume frequently, and rank number one of imported fruit that consumers used
to consume. They prefer and often buy Thai’s fresh longan more than Chinese fresh longan.
Chinese consumers consider fresh longan as fruit. People who influence purchasing decisions of
fresh longans were the respondents themselves. They usually buy fresh longans during the month
of July to September from assorted fruit stores, fresh markets or the supermarkets. Most of them
purchase when they see the fruit available. They also used the information to evaluate fresh
longan alternatives, e.g. with information obtained from certain sources, they would purchase
right away. They bought fresh longans 3-5 times a year, at an average between 1 kilogram to 10
kilograms. They were quite pleased with Thai’s fresh longan.

The study about the attitudes of sellers towards Thai’s fresh longan, most of the sellers in
Simao have been selling Thai’s longan more than ten years. The average annual sales of the fruit stores
or fresh markets, supermarkets and wholesale markets are about several hundred kilograms to one
ton, 20 tons and 100 tons, with the profit of 30, 40 and 50 percent, respectively. Some sellers
attempt to reduce the price of Thai’s longan in order to get attention from consumers.
Transporting routes of Thai’s fresh longan to Simao District were through the R3A Road and the
Mekong river. Problems facing the sellers in selling Thai’s freshlongan has short storage period,
perishable and off season price is quite expensive. As a result, sellers mixed the Chinese longan
with Thai’s longan.

From the study one can see that, wholesaler and retailer who sell Thai’s longan in
Simao can generate very high profit. Therefore, in order to increase the consumers’ demand of the
Thailand’s fresh longan, the sellers should reduce the wholesale and retail prices. In addition,
sellers should promote the consumption to consumers’ group with average income more than

3,000 RMB. Promotion program to increase preference of Thai’s longan should be conducted.



