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ABSTRACT 

This study focuses on the consumer satisfaction concerning the home stay service of 

Huay Ka Yeng tourism group, Thong Pha Phum district, Kanchanaburi Province. Data and 

information were complied by direct interview of community leaders, members and individuals 

involved in home stay business of Huay Ka Yeng tourism group as well as by questionnaires 

interview of visitors who use home stay services during June 2010 – February 2011. Descriptive 

statistics was used for data analysis and inferential statistics including Chi-square analysis was 

used for hypothesis testing. 

Huay Ka Yeng tourism group is managed by community people involved in the operation. 

Management committees were divided into several management sections including landscape 

management, tourism program management, community regulation management, Fund 

management and community preparedness, conservation and promotion of community cultures, 

public relations, environmental management and home stay services development. Huay Ka Yeng 

home stay business group is managed by 23 committees with clear regulations and agreement. 

Five home stays have been certified by Thai home stay standard from total six available home 

stays. Tourism activities are including eco-tourism activities such as sightseeing of Queen crab 

spring, Nong Pling spring, 28 cave, Giant tree and Huay Pak Kok rafting, cultural performances 

and souvenir crafts.    



 

Based on the result of this study, it was found that the tourists who used home stay 

services could be described generally as age between 26 – 35 (48.7%), university student (63.5%), 

with bachelor’s degree education (37.4%). Most of tourists in this study joint the trip with friends 

(40.0%) with personal car (42.6%). The proposes of travelling were staying in home stay (25.2%), 

rafting (23.5%) and attention on lifestyle (21.7%), with staying two day and one night. 

The analysis of tourist’s satisfaction toward the management of Huay Ka Yeng and its 

tourism programs showed that the total tourist’s satisfaction was in high. The analysis also 

involved seven aspects including management, home stay, services, location, tourism resources, 

price and promotion. Nevertheless, the result showed that the tourists satisfied all aspects in high 

level. Based on considerations of each item within all aspects showed that the tourists were 

primarily satisfied by the fellowship and politeness of the villagers (management aspect) and the 

service with welcome atmosphere, royalty and safety sense (service and home stay lifestyle aspect) 

at high level. It implied that the tourists were satisfied by offering of welcome atmosphere from 

villagers and the home stay group members who were the hosts. Attitude analysis showed that 

most of the tourists propose to come to visit again (91.3%) with staying both one night (34.8%) 

and 2 night (32.2). 

The correlation analysis between personal factors and tourist’s satisfaction showed that 

the service and home stay styles of Huay Ka Yeng home stay is suitable for the tourists in age 15 

– 36 years old with less than 15,000 THB monthly incomes. Tourists with high in age, education 

and income had less satisfaction towards home stay services and tourism programs. The result 

suggested that the appropriated home stay service style and tourism programs for tourist groups 

with the welcome atmosphere affected tourist’s satisfaction level, leading to the sustainability of 

community-based tourism management.  

 

 

 

 


