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ABSTRACT

The purpose of this research was to evaluate the service marketing mix of the
automobile repair garage, Dang Klon Pratoo Shop, Mahidol branch.

The data used in the study was the primary data collected from questionnaires. The
target group was customers of Dang Klon Pratoo Shop, Mahidol branch. The size of group was
determinate by the sample size of the Yamane (1967 Quoted in Israel, 1992) at 95% confidence
interval and 5% error. The number of customers at Dang Klon Pratoo Shop, Mahidol branch in
2010 was 6340. So, the target group used in this research was 376 customers who used the service
at Dang Klon Pratoo Shop, Mahidol branch. The data were analyzed by using frequency,
percentage, mean, and standard deviation. The Rating scale was used to present the essential data.

The general information of Dang Klon Pratoo Shop, Mahidol branch’s customers has
shown that the majority was male in 31-40 years old, and got bachelor degree. Most of them got
married, were employees/employees of private companies, and earned 10,001-20,000 baht per
month. Most were sport utility vehicle (SUV)’s owners, lived in a different district in Chiang Mai
province, and have ever used this shop’s service. They were recommended to use services at this
shop by known people. The type of services they used was to mend or replace the car door.

In the overview, service marketing mix influenced customers’ services using at Dang
Klon Pratoo Shop, Mahidol branch, Chiang Mai province was in the high level. They were most
satisfied in the physical factor, product and personnel and venue. The price and service procedure
have been satisfied in the same level. The marketing campaign met their satisfactory at the fair

level whereas others were in the high level.



The study of problem and suggestion of target group was they wanted the shop offered
full services, had standard prices which must not be too expensive, enhanced the size of the label
cutout, maintained a clean area inside the shop, made the members database, had staff training
service, recruited a maintenance mechanic, renovated the reception area to welcome more

customers.



