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ABSTRACT

Marketing strategy application is a means to assist nurse administrators to determine and
operate marketing activities toward the accomplishment of an organizational goal and also
generate job satisfaction among personnel. The purposes of this descriptive correlational research
were to explore the marketing strategy application of head nurses and job satisfaction as
perceived by professional nurses and to describe the relationship between marketing strategy
application of head nurses and job satisfaction as perceived by professional nurses in psychiatric
hospitals. Subjects consisted of 273 professional nurses who have worked with head nurses for
more than 6 months. Research instruments consisted of the marketing strategy application of head
nurses as perceived by professional nurses questionnaire and the job satisfaction as perceived by
professional nurses questionnaire. The content validity index of these questionnaires were .88 and
.85, respectively. The reliability of these questionnaires, tested by using Cronbach’s alpha
coefficient, were .97 and .96, respectively. Data were analysis by using descriptive statistics and

Pearson’s product moment correlation coefficient.



The results revealed that:

1. Marketing strategy application of head nurses as perceived by professional nurses

was at a very good level (X =183.60, SD=7.62);

2. Job satisfaction as perceived by professional nurses was at a very good level

(X =169.60, SD=2.74): and

3. There was a statistically significant positive correlation between marketing strategy
application of head nurses and job satisfaction as perceived by professional nurses at a low level

(=49, p<.01).

Nurse administrators could use the results of this study to maintain and improve the
marketing strategy application of head nurses and job satisfaction of professional nurses in

psychiatric hospitals.



