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Abstract

The purposes of this study were t.o examine and compare knowledge,
attitudes, and roles of nurse administrators in the application of
marketing concept in nursing service, and to examine the relationships
among knowledge, atlitudes and roles of nurse administrators in the
application of marketing concepl. in nursing service. The samples were
131 nurse administrators who worked in public and private hospitals.
Data were cobtained by using a questionnaire which was developed by the

researcher. The questionnaire was approved and validated by various



qualified administrators. The reliability of the dquestionnaire were
0.60, 0.82 and 0.95 respectively. Data ﬁere analyzed by using ‘
percentage, mean, standard deviation, two-way ANOVA and multiple
correlation.

The results were as follow :

1. Nurse administrators of each level, of each hospital, of
all hospitals had knowledge on the applicat.ion of marketing concept.
in nursing service at fair level.

2. Nurse administrators of each level, of each hospiﬁal, of
all hospitals had attitudes towards the application of market.ing concept
in nursing service at good level.

3. Top-level nurse administrators of public and private hospitals
had roles in the application of marketing concept. in nursihg service
at fair level, middle-level and first-level nurse administrators of
public hospital had vroles in the application of marketing concept in
nursing service at low level. First-level nurse administrators of
private héspitals had roles in the application of marketing concept in
nursing service at fair level. Nurse administrators of public and
private hospitals had roles in the application of wmarketing concept,
in nursing service at low level and fair level respectively.

4. There were no statistically significant difference in
knowledge and attitudes in the application of marketing concept in
nursing service in each level of nurse administrators and also the

same in each hospital.



5. There was no statistically significant difference in
roles of the applicat.ion of marketing concept. in nursing service in
each level of nurse administrators. However there was statistically
significant difference at the .01 level in rolezs of the application
of market.ing concept in nursing service of each hospital.

6. There was pogsitive significant relationships between
knowledge and attitudes of nurse administrators in the application of

marketing concept in nursing service at the .01 level,



