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ABSTRACT

The objectives of this study are: (1) to evaluate the potential of the Don-Whai
Market Community, Bangkreuk Sub-district, Sam Phran District, Nakorn Pathom
Province to be a Cultural Tourism Resource with the participation of the community, (2}
to study and analyze directions for development of the tourism potential of the Don-Whai
Market to be a Cultural Tourism Resource through community participation. Data was
obtained from three sources: (1) key informants in the local community including the
main community leader and the administrative manager of the Don-Whai Market, (2)
50 entrepreneurs in the Don-Whai Market area and (3) 80 Thai tourists in the Don-Whai
Market area. Qualitative resource methods employed include semi-structured
interviews, questionnaires completed by target group tourists, non-participatory
observation, field notes, photographs and tape recordings.

Analysis of the study results found that Don-Wai Market has potential to be a
Cultural Tourism Resource with the cooperation of the locai community as evidenced by
‘the available resources inciuding the readiness of attractions, basic facilities, and

accessibility.  However, some advanced facilities were limited including public



telephones, advisory signs for tourists, automatic teller machines {ATMs}, management
of tourist-related information and basic first aid services.

Evaluation of the administrative management of tourism and community
participation found that the administrative committee was composed of local residents
including local leaders and entrepreneurs.  The committee administration was
unstructured, and duties and terms of office were not clearly specified. Residents in the
local area were able to express their opinions on various subjects to the committee.

Analysis of potential directions for development of the Don-Whai Market to be
a Cultural Tourism Resource through community participation identified three areas
which were in need of improvement :

1. Provision of some advanced facilities which were insufficient to meet the
needs of tourists should be increased.

2. Training on administrative management should be provided to community
leaders; training on providing services to tourists and welcoming tourists should be
provided to members of the local community.

3. The local community should maintain their environment in a condition
appropriate for tourists as well as conducting marketing and public relations activities

through mass media.



