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Abstract

The aim of this paper is to study tourist satisfaction levels and problems encountered
by tourists impacting on the levels of satisfaction, The paper provides recommendations for
improvement in the services offered by the Mekong River Cruises, especially how the company
can better cater to the needs and desires of tourists.

The paper focuses on Mekong River Cruises operating in the Golden Triangle, in
particular, the city of Chiang Rung situated in Yunnan province of the People’s Republic of
China. The data was collected by a questionnaire of 100 Thai tourists and then analyzed by
descriptive statistics, in terms of frequency distribution, percentage distribution, standard
deviation and measures of central tendency.

The study’s findings disclosed the surveyed tourists felt the company provided
satisfactory levels of service and tourist customer satisfaction. The skills of the captain, passenger
experience while on board the vessel, Thai Immigration and Customs, were all of a high standard.
Cleanliness of restrooms, inappropriate disposal of rubbish, Lao People’s Democratic Republic

and Chinese Immigrations were at a low standard, according to the questionnaire respondents.



Recommendations for improving the services of Mekong River Cruises follow:
(1) lower prices (2) more variety and choice of meal selections (3) cleaner and more modern

restrooms and bedrooms.



