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Abstract

The purpose of this study were two main issues : (1) ecotourism promotion tendency for
Thai youth and (2) appropriate tools of ecotourism promotion in accordance with the Thai youth
market.

The samples of bachelor’s degree students at Rajabhat Institute Chiang Mai paticipated in
the study. The data collected from related literature and questionnaires were statistically analyzed
with the use of percentage, mean, and the analysis of relations between personal factors and
ecotourism promotion in order to follow the conceptual framework of the study,

The results reveal that the majority of the samples used methods of information gathering
before travelling with friends and had the most characteristics of travel as a group. The samples,
moreover, most received ecotourism information via a television and tended to decide to travel as
ecotour for pleasure and environmental education — based tourism. The samples also received
information about ecotourism from the Tourism Authority of Thailand via the medium of
television. Additionally, the samples had opinions that advertising on television and on the radio
were the most influence on decision ~ making to travel as ecotourism. Public relations about an
educational trip was the second influence. Sales promotion and personal selling were the least

important, compared to the advertisement and the public relations.



