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Abstract

The purposes of this research were to (1) investigate psychological and social
factors influencing environmental conservation-products purchasing of consumers in
Chiang Mai municipal area and (2} to examine the difference of the factors that
influence environmental conservation-products purchasing between the high
purchasing group and the low purchasing group. A descriptive research design was
used. A multistage .cluster sampling technique was applied to obtain responses from
400 consumers who have purchased at least one of four types of environmental
Conservation—products; air-pollution-reduction  products, water—pollution-reduction
products, garbage-reduction products, and contaminated-food-reduction products. The
research instrument was a questionnaire consisting of demographic data, types and
freque ncy of the purchasing, and the psychological and social factors influencing the
purchasing.

Two hypotheses were tested: (1) psychological and social factors would
influen ce environmental conservation-products purchasing of consumers (2) consumers

purchasing differently would have influence of psychological and social factors



differently. Results of statistical analysis, Multiple Regression and MANOVA indicated
that

1.Factors  significantly influencing  environmental conservation—products
purchasing of consumers in Chiang Mai municipal area were psychological factors such
as awareness of environmental problems and environmenta! conservation—products
purchasing, attitude toward environmental conservation-products and knowledge of
environmental conservation-products. (P = .001)

2. Significant differences between high environmental conservation—products
purchaSing group and low environmental conservation—products purchasing group in
psychological factors such as awareness of environmental problems and environmental
conservation—products purchasing, attitude toward environmental conservation—products
and knowledge of environmental conservation—products. No significant differences in
environmental conservation—products purchasing motives factors, reference groups and

family. members factors. (P = .001)



