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ABSTRACT

The objective of this study was to investigate knowledge and attitudes of 347
housewives in Rim-Tai sub district, Mae Rim District, Chiang Mai province toward food
additives as well as the correlation between these variables. Samples were selected by stratified
random sampling. Knowledge test was used to check the level of their knowledge regarding
food additives while a questionnaire were used to find out their attitudes. The data were
analyzed and presented in terms of percentage, means and standard deviations. The correlation
was identified by Pearson Product Moment. It was found that, those housewives’ knowledge
level on food additives was graded in very good level where as their right attitudes toward food
additives was good. The correlation of knowledge and attitudes on food additives was very

significant with p < 0.01.



