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ABSTRACT

This research was to study what influenced perception on English Premier League
football of Thai football fans, and to study the myths of English Premier League football leading
them to identify themselves as football fan. The researcher used participant observation and
interviews with 4 football fans in Chiang Mai Province who were between 20 — 30 years of age
about how they got to know English Premier League, what made them attached to the game, how
they felt about English Premier League, which team they liked, who their favorite player were,
and also their belief and their feelings about the game. The result reveals that there were 3 things
that influenced the perception on the English Premier League football of Thai football fans: (1)
Their social environments such as family, school and the Thai society at large which liked
English Premier League more than other sports resulting the individuals living up with the norm
which finally made them love the English Premier League; (2) Thai mass media, which had
reported the English Premier League news more than other sports, giving first priority and highest
frequency to this game making them regularly-informed about it through every mass media
channel, and (3) marketing strategy of the English Premier League football club which regularly
built up the fans attachment to it by organizing PR activities such as holding a press conference to
introduce their new player and distributing the products with their logo on all over the world. The
football fans could purchase and own the products to show that they were “Fan” of the football
club increasing their sense of being a part in the football team and their fond of the team. The 2™
part of the research found that the myth on the English Premier League football could be

constructed both by the English Premier League such as the image of football club, the image of



the players and the managers and by the fans such as the definitions of things related to football
such as team work, excitement, football genius, clever play, and professionalization, as well as
the belief in and signs of football. These myths made football fans more interested in and crazy
with the football team. They did not only watch football just because it was a kind of sport. These
myths had created football as a kind of entertainment which entertained the audience every
moment, in the 90 minutes pitch of excitement, or the events before or after the game which had
kept them interested in how the story would end. The audience could enjoy every minute of the
game. They felt sad when their favorite team lost and happy when their team won. However, even
though the study cases were crazy in English Premier League football, they could distinguish
between the myths and reality. They knew that the game they watched was only an entertainment.
They did not spend too much time on it nor forget their responsibilities and duties. They knew
that English Premier League football was something that made their free time a happy moment

and where they could build up relationship with their surround people.



