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ABSTRACT

There are 3 objectives in the study of factors affecting consumers’ choice of Orthodontic
treatment in Mueang District, Chiang Mai Province; firstly is to study consumer behaviors in
Orthodontic treatment consumption in Mueang District, Chiang Mai Province, secondly is to
study of factors affecting consumers’ choice of Orthodontic treatment in Mueang District, Chiang
Mai Province and thirdly is to study the consumer satisfaction towards Orthodontic treatment in
Mueang District, Chiang Mai Province. Likert’s Scale was applied in level measurement of
marketing mix factors. Chi-square: X2 was also used to explain the relationship between general
information and consumer behaviors in Orthodontic treatment consumption. On the other hand,

ranking was applied for satisfaction level.

The study’s result of behaviors of consumers’ choice of Orthodontic treatment in
Mueang District, Chiang Mai Province shows that most Orthodontic treatment consumers were
students and University students with the reasons of personality development. The popular form
of Orthodontics was to use metal. In addition, sources of accurate information for decision
making were from previous experienced consumers’ suggestions. The cost of oral cavity

preparation before orthodontics was between 2,501-5,000 Baht and the cost of orthodontics was



between 30,001-40,000 Baht. Most were available to use the service on the weekday; Monday-

Friday 13.00-17.00 PM.

The study’s result of personal factors affecting behaviors of consumers’ choice of
Orthodontic treatment found that only Income was related to the cost paid for orthodontics with
the significance level of 0.05. As for the result of the study marketing mix factors affecting
consumers’ choice of orthodontics treatment in Mueang District, Chiang Mai province indicated
that for the staff factor, the consumers emphasize mostly on dentist’s and dental staff’s
knowledge and skill. As for the marketing promotion factor, the consumers emphasize on oral

diagnosis service and free consultant service before orthodontics as a last rank.

The result of the study of the consumer satisfaction towards Orthodontic treatment in
Mueang District, Chiang Mai Province shows that what were satisfied them the most were

included service staff and the least were physical evidence.



