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Abstract

This thesis on the cottage handicraft products’ marketing
management learning process was aimed at identifying learning types
and methods adopted by community producers (handicraftsfolks). At the
Same time, it sought to. identify factors related to such models and
methods.

As a qualitative endeavor, the study relied on acombination of
various data~collecting methods, namely, participant and
nonparticipant  observations, in-depth interviews with community
elderly people; community leaders, cottage handicraftsfolks and their
buyers, governmental and nongovernmental organizations® personnel.
The study site was Padaed Village, Ta Pa Sub-District, Mae Chaem

District, Chiang Mai Province. Findings were as follows:



The time frame of such learning was divided into 2 periods :
From 1990 - 1992 and from 1993 - 1897.

1. As regards the first period, from 1990 - 1992, the 2 types
of learning and their accompaﬁying methods were the following:

1.1 The learning type which was related tc¢ the outside
world. Within this type learining was acquired from nongovernmental
organizations’ development workers working to promote leafning within
the commmity. Learning methods featured participation in meetings,
study visits, training and joining caravans selling finished products
at various trade fairs and expositions. Learning contents comprised
the products themselves, pricing, sales sites and markeling promotion
strategies,

1.2 The community-based learning type. Learining was passed
on from generation to generation and circulated within thé community.
Members of the craft learned by actually practising the craft,
Firsthand experiences and exchanging experiences with others. The
contents were those purely related to the production of local
community products. |

2. As regards the second period, from 1893 - 1997, the 2
learning types and their accompanying methods were as follows:

2.1 The type which was related to the outside world. Within
this type learning of newer stuffs was acquired from and supported by
both public and private organizations. Learning methods fétured

participation in meetings and seminars, training, sbtudy visits,



reading Jjournals, magazines and fashion magazines, putting up sales
shops at trade shows and expositions as well as at the District Annual
Festival promoting the famous and locally woven products.

2.2 The community-based learning type. Knowledge was passed
on from generation to generation within the community. Learning took
place side by side with actually practising the craft. Beginners
learned from the more experienced handicraftsfolks, group Ileaders,
self-experiences and through exchanges of experiences with others.

Within both learning types learning contents comprised the
products themselves, pricing, distribution and wmarketing promotion
strategies and methods.

As regards factors related to such learning types and methods
it was found that, in the case of the first type, promotional efforts
by both public and private organizations, the mass media, the better
and convenient transportation and modern communication technologies
had played a crucial role in the learning process. As far as the
second type, the +traditional type, was concerned, the following
factors were found to have played a crucial role in the learining
process : community-based occupaitonal leaders and organizations,
community members’® own debts and needs for additional income,
commnity traditions and culture and finally the cottage handicraft

production itself.



