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ABSTRACT

This study was to study factors affecting the choice of study Master of Business
Administration Program in Marketing, Chiang Mai University. The method of sampling was the
Purposive sampling. The data were collected from the questionnaires of 80 target respondents
who were the freshman and sophomore year students in Master of Business Administration
Program in Marketing. The data was analyzed by using descriptive statistics such as frequency,
percentage, mean, and correlation analysis using the chi-square test.

The results showed that the majority of the respondents were female aged under 30
years old, single, most of them graduated bachelor’s degree from the Chiang Mai University in
management program, the cumulative credits were between 2.51 to 3.00 and had never study in
Master degree. Most of them engaged in private business in operating position, with income of
less than 20,000 Baht per month, and inhabited in the Chiang Mai province.

The results also showed that the factors affecting the choice of study Master of
business Administration Program in Marketing, Chiang Mai University at 0.05 significant level

are as followed:



The sub-factors of channels of distribution, were the convenient of school location,
are related to the workplace, safety school environment, relate to their school of the
undergraduate programs and current position.

The sub-factors of product/service were the needs of the labor market, relate to age,
curricular activities such as market simulation games, study visit abroad, relate to their occupation
and the opportunity of curriculum were capable to apply for their job with high returns, good
position, relate to their domicile.

The sub-factors of process were convenient and quickly responses from advisor and
staff, good take care and advisory during their study, related to aged, and the same standard of
quality and service was staff’s service to every students , related to their workplace.

The sub-factors of human services staff were quickly and politely, related to age,
sex and degree of graduation, politeness and willingness of service from staff. Officers and staff
had an understanding of the students’ problems and ready to give their advice, related to the
degree of graduation, reputation of the lecturer, relate to their domicile.

The sub-factors of creation and presentation of physical features were a modern
library, related to degree of graduation, the physical evidence were appropriate and safety, related
to their occupation. The modern materials / equipment were adequate to education development,
relate to their domicile.

The sub-factors of price were less paid for extra activities, related to their school of
the undergraduate programs and income. Finally, the sub-factors of promotion were friend,

senior, family, acquaintances related to their domicile.



