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ABSTRACT

This study has three objectives which are 1) to study consumers’ behavior in selecting a
web browser in Chiang Mai Province, 2) to study factors affecting consumers’ web browser
selection in Chiang Mai Province, and 3) to study consumers’ satisfaction of using web browsers
in Chiang Mai Province.

The information used in this study is primary data collected with questionnaires; sample
groups were selected with purposive random sampling from web browser users in Mueang
District, Chiang Mai Province. The number of consumer samples in the group was 400, and
statistics used to analyze the relationship between personal factors and web browser selection
behavior is the Chi-Sqaure analysis. The Likert’s Scale concept is used to analyze the relationship
of the marketing mix factors and the web browser selection behavior, and satisfaction is analyzed
using rankings.

The study result regarding general information of the 400 samples, who are consumers in
the area of Mueang District, Chiang Mai Province found that there were more female consumers
than male, aged between 21 — 30 years old, undergraduate students, average income less than

15,000 baht, can use Microsoft Office more than other programs, and mostly own a smart phone.



The study result regarding behavior of the group of web browser consumers in Chiang
Mai Province found that most users use Google Chrome to browse websites more than six times
per week at 1 — 3 hours per time. They regularly use the program at night time. Most use the
program to find entertainment, and most preferred web browser for communication was the web
browser on a laptop or netbook computer. The location of most frequent use was a home or in the
dormitory.

The study results regarding personal factors affecting web browser usage behavior found
that the related factors, with 0.05 significance level, include users’ age and most used web
browser; income and most used web browser; age and duration of web browser usage per time;
age and purpose of use; education level and purpose of use; and income and purpose of use.

The study result regarding marketing mix affecting consumer’s web browser selection
decision in Chiang Mai Province found that the factor with highest mean was the distribution
channel followed by the process, physical evidence, and product, respectively, with all factors
considered important at a medium level.

The study result regarding web browser satisfaction found that the factor with highest
satisfaction was the product satisfaction for the search bar for easier web browsing, followed by
the process satisfaction for fast web browsing, distribution channel for the ease of program

downloading, and physical evidence for a well-known production company.



