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ABSTRACT

The purpose of this study was chiefly aimed at investigating the factors affecting the
card selection over the Visa Electron “Be First” of the customers belonging to branches of a bank
in Muang District of Chiang Rai Province.

The data applicabie for the study was collected through a set of questionnaires
distributed to 256 customers who had made use of the Visa Electron “Be First” ATM cards of two
Bangkok Bank Limited (Public) in Muang District of Chiang Rai: Haa Yak Pho Koon Mengrai
Branch and Chiang Rai Branch.

The results showed that the customers who held the cards as such were mostly
female aged between 20 — 30 and finished bachelor degrees. They were mostly single and earned
a living as employces in the private scctor or the company s officer. They carncd less than
10,000 baht but held more than one card each.

As for the factors affecting the card selection as such, they considered the cards’
benefits first; some of them could be applicable for the withdraw of 100,000 baht daily, and they

could check the balance as well as make any transfers very convenient both within the country



and overseas. Secondly, they concentrated upon the safety; lots of ATM boots available around
places that could help them save time. Thirdly, the card quality was put into the consideration;
they cards helped them check the fransactions existing in the books with few steps of action and
the cards were of the beauty. Fourthly, they consider the rﬁarketing campaign rendered by the
bank; some premium goods and promotional campaigns made personally, through media of all
kinds like TV, printing materials, radio programs played an important role in influencing them to
pick up the card and make use of. Finally, they considered the cost; reasonable fee rates then

played an important role in influencing them to pick up the card and make use of.



