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ABSTRACT

The objectives of this study are: (1) to analyze the financial costs and
benefits of 3 household industry enterprises producing garments in Tambon Rbngfong,
Amphur Muang Phrae Province, and to examine the sensitivity of the projects when theirs
costs and benefits are varied, and. (2) to qualitatively analyze and evaluate factors

affecting the buying of garment products and investment decisions.

For the first objective, cash flows of benefits and costs were derived from data
given by the enterprises concerned. Financial analysis -of costs and benefits are then
calculated and presented in the forms of internal rate of return (IRR), net present value
(NPV), and benefit and cost ratio (B/C Ratio) using a discount rate of 9 per cent and assuming.

that the business life is 5 years.

The results of this study show that under the assumption that costs  and
benefits increase at a rate of 5 per cenmt per year . all enterprises studied are lound to be
{inancial feasible . The third enterprise that produces jackets and bags is the best project
with highest financial retums.  The second  enterprise  that produces  batik shorts  is  the

project that viclds least financial retums.



A sensitivity analysis was conducted with its costs and benefits were
discounted with different rates of 11 per cent , 13 per cent and 15 per cent. The results of
this study show that the third enterprise that produces jackets and bags was the one that

yields best financial returns.

For the secoﬁd ﬁbjective ,a total of 80 buyers, 60 enterprise owners were
interviewed. Socio-economic informatioﬁ such as age, gender, education level attained ,income
and- factors affecting their buying and selling were obtained and analyzed The results of this
study show that in order of importance, price, quality, buying as souvenirs, friends’
sﬁggestions, for own use, and for retailing are factors affecting customers decision to buy
ready-made garment products. While factors affecting investment decisions for setting up.

.household industry producing garments include source of investment capital , proﬁtability,‘ and

job creation.



