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ABSTRACT

The purpose of this independent study is to examine factors affecting the selection of
admixed cement brands of purchasers in Muang district, Nakhon Sawan province. The research is
conducted by using primary data derived from interviewing 200 samples who purchase the
admixed cement in Muang district, Nakhon Sawan province.

The result of this independent study points out that purchasers of every gender,
educational level and income level, prefer “Tiger” admixed cement to any other brands.
Purchasers of all age groups except those who are between 20-30 prefer “Eagle” brand whereas
“Green TPI” is the most popular among the samples whose ages ranging from 51-60. Purchasers
with every career except contractors and admixed cement experts, choose to buy “Green TPI”
more than any other brand.

As for factors affecting the decision to purchase admixed cement brands, the result
demonstrates the following order of importance, price and sale condition, company’s promotion,
service provided by various shops or distributing agents, personal recommendation the quality

and goodwill of the respectively brands, and marketing stratigies.



