FoiToamstuninundas: msenseamnszaEAyiiazaremmiioy

-

TuTaniafiug lan
Yodivou wemfiae uin

wsHgMansiiatia

aEnsIRMsTRUMIA A NLYBSE ¢ 9. AT, 1A% MYINNGT  UITEMNIIUMS
ae. fgyan quitmgwl  Assums

wel. 5998 YPEITIM NITUMS
uniage

L A =y

sdnmduatsasziuiadeises “msfnymamnszaiuiuesnszamTouluy
o e, d”nw o 2 A re =5 Y )
fanYaivegTan” § H¥agilszasdvesmstinenfie el wdinagnsmsdadmienizay
a oot o :.'f o ] 9 or 4 r]
FunSounnswodnssuvssdfenszmuRiniiBouludmianugylon aneasdnyidlym

=y o ot ’
wasglassamsAnisa it
¥
mnnEnsdsis Trowmasuomdudhnuwivus 12590 Tashnefomn
o 9 [ = o« =y o s &'
nagnivoadimninnszmyRuiuazdou S 5 5w uazAnyMgAnIIUTRIRIATe
aseamRuiiae@oulunionuse Swou 120 91 wansAnu udniveadmie
' o o A [ o A "y
woh  fhmbenarsduiupfunesdwazandfe waseslinsneiudioudielily
L ﬂ: é’ L L] r

nsemuiiesedune Antiusesas 80.00 :.msqnﬁmmmsmumﬂmﬂuﬂquiﬁa‘?ﬂummy
Snyn unzosaun Ao ngulseSeulszoufnu uazifdunTunnveigimbedouing
- r o= fa A d'. - ;:: ]
fatilss@ninmnaiiqafie aswzdougndniesy

gmiunagnilumanizamaniomavigndy  §imbudauinge it mauims
a ' 5 o a 1 o
fanh dudfy  sesanfemsiiminanadh lmshdufiihonuveged wozms

Ed »

Wiuaaiion daumsinmdiuuismsameniu Fhmbefsunisnuaniedesas 80.00 9

A o s a. a4 ' a
nagns lunrsnenseauiifiguamiidnh uazsewmunte Fastiuinsiifnd waeds



szuumsvisstieiatwaziilseniamananit andwy  medwilgmmsimie
a o A Ao w da ¥ a ! T
nszaufiilazfouiidifgife Auuuazgasnmwyssnszaimsalasuulaegiaue
o Y :."l' 3 hd hd J L T [} ¥
TudhungAnssuveadindevasmizsrudien wirh dfonseauiuiuasfoudu
1] o 2 ﬂl. g @ ]
ngifle TsaSoudsenfimnunzmissnunems §iasedn1gifandunm Taohilsdga
St ol 1 8 ol Y v Apd 4 o
amnssanangauasegiusmamge Wuddy ﬁ"m":’mmmﬁﬁﬂraﬁ'lmwaﬁuﬁzé’aﬁ
A ) ar 1 - . - {
TnunFoudiou Jaqauniddninnubiudiuinn Aadhidesas 70.83 uazsetasunie enn
Aimihwnazan Tasass Aadhufeusas 19.17
et ’ J ) o s et & '
usegelefifinadonsdefe msldTunsAal@nimisenuunh uosnmnTnYes
A 1 | £ % 4 H L4
azandiandt SEnnduaiunsviendForennnfigaie mslidavon Aadiudesas 72.50
A =1 i ] J -
uazanAnuulasradinadensdadulslunstewn fatlufeuas 80.00
dud a ) 1
Hymaddenszmuiuinontoulss dvegdiouedfe quameesnszay lidesd

1 ; o 190 H @« 3
wioliaduaue Fedufiunidimisedeaiuddguamusenssamliadv



Independent Study Title A Market Study of Printing and Writing Paper in-
Phitsanulok Province

Author Ms. Kanlaya Keawma
M. Econ Economics
Examining Comimittee Associate Prof. Dr, Decha Karnjanangkura  Chairman
Assistant Prof. Kanya Kunthikan Member
Assistant Prof. Thongchai Shusuwan Member
ABSTRACT

The Objectives of the independent study about “A Market Study of Printing and Writing
Paper in Phitsanulok -Province™ are to study the sales strategies , buyers’ behavior and the
problem on a market of printing and writing paper in Phitsanulok Province.

From 125 samples size, 120 buyers from selected departments and 5 are sellers, found
that all business of sellers are both of wholesaler and retailer and also sell the other kinds of
products, not only printing and writing paper (80.00%). The large number of buyers is the
secondary schools and the next is the primary schools. The most effective sales promotion
strategy is a frequent visit to customers,

The strategy to penetrate into the market of these sellers is a more effective service and
the second is the introduction of salesman at the customers’ offices and providing a special
discount. The effective way to maintain the market share is to provide the good quality of paper
(80.00%), the second is the outstanding service and the more effective sales management . The
problem of selling printing and writing paper is the often change of cost and quality of paper.

For the buyer groups, most of buyers in the market of printing and writing paper are the
secondary schools and the governmental institutions. The purchasing procedure is done by



checking selling price with fully realize the best quality at the lowest price. The place which
most buyers purchase is at the stationery shop (70.83%) and the second is at the seller who sell
only printing and writing paper (19.17%).

"The motivation influence purchasing is the longer or better credit term condition and the
good quality of paper. The most favourite of sales promotion is a special discount (72.50%).
Changing the price will fully influence the decision making of purchaﬁe (80.00%).

The problem that most of buyers have been facing is the poor quality of paper which
sellers have to aware and improve the quatity of the papers.



