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The study of factors affecting the demand for International calls had three main objectives: to
study the factors affecting demand in the use of International Telephone Services, to investigate client
behavior in the use of International Telephone Services, and to ascertain client attitudes towards the

services and the service department.

Regarding factors affecting demand in the use of International Telephone Services, tﬁe study
indicates that household groups think that telephone rates affect the total cost of using the telephone,
and that the monthly salary affects the frequency of telephone use. According to business groups, the |
total amount of sales affects the total amount of use and frequency of use. The type of business not only

affects the total cost of using the telephone, but the frequency of telephone use as well.

When considering client behavior in the use of International Telephone Services, most people
in household groups use International Subscriber Dialing, If they have to use International Telephone
Service Via Operator, they make person-to-person calls. They are satisfied with the service. The only
problem pertains to difficulty in line connection. When dealing with patterns of telephone use, most
clients use the telephone for verbal contact. Prime time to call is between 21.01-24.00. On the average

they spend less than 1,000 baht a month on telephone use and they use less than 5 times a month.



They agree that telephone rates are quite high, and if is decreased, they would use the telephone more
frequently.  An additional service used by clients instead of the International Telephone Services is
e-mail, which is widely used. Advertisernent and publicity of this department also affects the amount of

telephone use, Making payment for monthly telephone services at post offices is convenient.

Concerning business groups, most of them use International Subscriber Dialing, If they have to
use the International telephone Service Via Operator, they prefer to make station to station calls, They
are satisfied with the telephone service provided. The problem in using the international telephone is
the difficulty in line connection. Most of the clients use the telephone for verbal contact and fax. Their
prime time in telephone use is 12.01-17.00. Total monthly cost of telephone use is more than 10,000
baht a month. Frequency of telephone use is more than 25 times a month. Most of the clients agree that
the telephone rate is high; if it were lower, they would use it more. Another additional service used by
clients instead of the telephone is e-mail. Advertisement and publicity of the department also affects the
amount of telephone use. Clients pay their telephone service bill at the post office since it is convenient

for them.

With respect to client attitudes towards the telephone service, both household groups and -
business groups have a positive attitude towards the services, but there is less satisfaction with the
availability of service information. As for the image of the International Telephone Service
Department, the household groups consider it reputable and stable in providing service, while the

business groups regard it as trustworthy and honest in giving service.

The policy implication obtained from the study is that the International Telephone Services
should adjust its strategies in marketing promotion by reducing advertising activities aimed at
stimulating telephone use and focus more on giving clients information about telephone services, In the
long run, if there is free trade in telecommunication, the International Telephone Service shouid find a
way to adjust and decrease telephone rates since all clients reported the rate to be quite high, As for the
service, the International Telephone Service should urgently look into the problems of difficulty in line

connection and of operator service, and try to solve them in order to increase the efficiency in providing



service, Furthermore, International Telephone Service should maintain their positive image in giving
good service 50 as to affirm brand loyalty.



