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ABSTRACT

This independent study aimed at studying service marketing mix affecting Thai
tourist decision towards selection of Thai massage parlors on Nimmanhaemin road, Mueang
Chiangmai district. Questionnaires, as the tool to collect data, were distributed, in according to
Convenient Sample, to 300 Thai tourists. Then, the data were analyzed by the descriptive
statistics i.e frequency, percentage and means and the inferential statistics i.e T-test to compare
differences of values found in two variant groups in average and F-test: One-Way ANOVA to
compare differences of values found in more than two groups of population. The findings
presented that most respondents were Thai tourists who received Thai massage services at Thai
massage parlors on Nimmanhaemi Road at more than 1 time. The majority were female, aged of
21-30 years old, graduated in Bachelor’s degree, earned average monthly income at the amount of
20,001-30,000 Baht, worked as an employee of private company and resided in northern and
central Thai regions. Most of them were single and traveled to Chiangmai province, accompanied
by more than 3-4 people, to visit friends/relatives and travel. They revealed that they had visited
to Nimmanhaemin road for over than 3 times for having meals, coffees and bakeries.

The results of the study on behavior of Thai tourists in receiving massage
services from Thai massage parlors on Nimmanhaemin road showed that most respondents used
to receive Thai massage services and did not think that it wasted their time for having such a

service. Type of Thai massage that they received at Thai massage parlors on Nimmanhaemin road



was to relaxation/body massage. The main cause encouraging them to have Thai massage was to
be recovered from stresses and the reason in receiving Thai massage services during their visit to
Nimmanhemin road was to be treated by massage as they regularly did. They selected the Thai
massage parlor on Nimmanhaemin road, where they currently took Thai massage service, from
the friend’s recommendation. The most influent person in making decision to select Thai massage
parlors on this road was referred to the respondents themselves. In general, they received Thai
massage service at the parlor located on this specific road in the late afternoon (from 16.00 —
18.50 hrs) The frequency in receiving such a service was specified at once in each visit to
Nimmanhaemin road or Chiangmai. They spent approximately 1 hour for receiving Thai massage
service with the expenses of 201-300 baht. In each time of receiving services, there were 3 people
accompanied with and they normally bought hourly massage package. The respondents revealed
that they received Thai massage services from more than 3 Thai massage parlors; but had never
searched for the information of each parlor in advance. The venue where they learned about Thai
massage parlors on Nimmanhaemin road was at the coffee shops and the medium introducing
them to get to know about the Thai massage parlors on Nimmanhaemin road was the
recommendation from their fellows. Their selection of Thai massage parlors on Nimmanhaemin
road was done in according to the recommendations from the previous clients of those parlors on
the mentioned road. Most of them believed that Thai massage parlors on Nimmanhaemin road
provided services indifferently from other parlors; but they expected to return to the Thai massage
parlors on Nimmanhaemin road at the next time of their visit.

The study on each factor of service marketing mix affecting Thai tourist decision
towards selection of Thai massage parlors on Nimmanhaemin road, Mueang Chiangmai district
was presented as follows. In Product factor, the sub-factor affecting them was the standard of the
parlors. In Price factor, the sub-factor affecting them was the clear announcement of service rates.
In Place factor, the sub-factor affecting them was the convenient location to access to the parlors.
In Promotion factor, the sub-factor affecting them was the discount coupon for the next visit. In
People factor (massage therapists), the sub-factor affecting them was the skillfulness of those
massage therapists. In Process factor, the sub-factor affecting them was the short time to be spent
in service queue. In Physical Evidence factor, the sub-factor affecting them was the proper

arrangement of service areas that was appropriate to each service.



