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Abstract

The objective of this independent study is to examine the behavior of Thai Tourists
towards temple tours in Chiang Mai Province. The population is the Thai tourists travelling in
Chiang Mai temples, but the number of tourist could not be assessed. The sample was also
determined for 330 samples. The research tool is the questionnaires and the analysis was done by
the descriptive research including frequency, percentile and mean.

The result reveals that most respondents’ objectives were to travel and perform
meritorious deeds. The travelling duration in Chiang Mai was about 2-3 days. The number of
tourists was always 2 people, and they were colleagues. The popular mode of vehicles was the
private car. However, the period of travelling time was not certainly specified. Most activities of
the respondents were to pay the respect to The Buddha or Sacred objects. The expense for making
merits was about 1- 100 baht while other expenses during the temple tours were for food and
beverage but most respondents did not pay for these expenses. The source of tour information was
from friends’ suggestion and the self planning tour was the most popular. The number of the
temple for the respondents was one temple.

For marketing mix, respondents showed the high importance to all factors expect
price which occurred in the moderate level. With the first three ranks for the high importance,
they were product, physical evidence, and personnel respectively. For the minor factors for the

highest mean, product was the auspicious name of the temple, physical evidence was about



cleanliness, the beauty of the conservation, and the maintenance of the ancient remains, and
personnel was the monks’ reputation in the temple.

Moreover, it was found out that most obstacles of the respondents in the temples
were parking regulations for both private cars and coaches undisciplined, the dressing problems
and improper tourists behavior such as disrespectful clothes as well as the loud noise, and unclear
or unknown process to make a merit including the background of the temple and the additional

information.



