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ABSTRACT

This independent study aimed at studying behavior of medical sales representatives
towards buying smartphones. Samples of this study were specified to 200 medical sales
representatives who bought smartphones. Questionnaires were used as the tool to collect data and
data analysis was conducted by the use of descriptive statistic, consisting of frequency,
percentage and mean.

Based upon the studying results, most respondents were female in ages of 31-35
years old with Bachelor’s degree. They were in the position of Medical Sale Representative and
earned monthly income at the amount of 50,000 — 70,000 baht in average.

The findings on behavior of medical sales representatives towards buying
smartphones presented that their current smartphones were Apple iPhone brand. They carried 2
mobile phones and had used the smartphone for 1-2 years. Cost of their current smartphone was
varied between 20,001-25,000 baht, which was similar amount to the expected budget that the
respondents planed to spend for a smartphone. The respondents usually bought the smartphone at
agents of mobile operators: AIS, DTAC and True. Reason in buying the smartphone was to make
their daily lives easier by being able to connect to the Internet system at any time, for example.
Source of information where they learned about the smartphones the most was from the Internet.

Length of using a mobile phone was 1-2 years in average before changing to the new one. The



person involving in buying decision was the respondents themselves and they were in charge of
its payment. Most of them selected AIS network to use with the smartphone and generally used it
during 08:01-16:00 hrs. They spent about 11-20 minutes in each time of using; but over than 2
hours in a day. Purpose of using the smartphone was to access the Internet for searching data and
the benefit that they gained by using the smartphone was to communicate with colleagues via
social networks such as What app, Line, Cubie, BB social net work. In a month, they mostly
spent 1,501-2,000 baht for service charge and got the information of smartphones via Internet.
The evaluation of alternatives was mostly considered to the product factor. After buying the
smartphone, the majority ranked their satisfaction at high level. In the future, they intended to buy
the smartphone and recommended others to buy it.

Based upon the study, the top-ten marketing mix factors affecting medical sale
representatives towards buying smartphones were respectively shown: quality of service coverage
reception of the phone, simplicity of functions, modern design of the phone, battery that
supported to long usage, rapidness in assessing, good and durable quality of body and its
accessories, reasonable price to its qualification, product warranty to be offered, popular brand,

reasonable price to its quality, and its compact size with light weight.



