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ABSTRACT

The objective of this independent study was to study the factors that influenced automobile
paint purchase of automotive painting service business in Amphoe Mueang, Changwat Lamphun.
The data was collected from questionnaires distributed to 49 entrepreneurs of automotive painting

service business. The results of the study were as followed.

The majority entreprencurs of automotive painting service business in Amphoe Mueang,
Changwat Lamphun, were male of 41 — 50 years old with high school education as the highest level
of education. Most were the sole owner of the business and had been in business for 5-10 years.
Most had over 40,000 baht/month circulating investment and hired 1 — 5 employees. The number of

the jobs for automotive painting/month was 1 — 5 cars.

For purchasing behaviors of automobile paint of the entrepreneurs, it was found that most
entrepreneurs bought ready-to-spray paint. The next buying preference was ready-mixed paint from
sale representative stores and the favorite brand was Nippon Paint (with Bee logo). The entrepreneurs
usually bought the paint after each agreement orx a paint job with a customer and after the customer
had left the car at the shop. The paint was bought at a regular paint representative store. A small
number of entrepreneurs bought the paint directly from their regular paint factory. The reason they
bought at their regular store/factory was because of the brand and the quality of the paint which had

been accepted by the customers. For both ready-to-paint and ready-mixed paints, most entrepreneurs



bought Ya gallon size, and bought 2 — 3 times/month. Entrepreneurs who bought ready-made paint
spent 1,001 — 2,000 baht at each purchasing, while those who bought ready-mixed paint spent 501
— 1,000 baht at each purchasing. Most entrepreneurs made decision in the purchase by their

customers,

The marketing mixed factors and the related factors which entrepreneurs paid attention to
at a high level were Product, and Other related factors. The factors that they paid attention to at a
medium level were Price, Place, and Promotion.

In Product, the factors that averaged at a high level were quality and brand required by the
customers (car owners).

In Price, the factor which averaged at a high level was wide price range.

In Place, the factor which averaged at a high level was the storage in a suitable place or
a standardized warehouse (for example, not too hot or too cold) so that the quality of the paint was
maintained.

In Promotion, the factor which averaged at a medium level was the paint catalog sent to
the customers.

Other related factors which averaged at a high level included customers' need in terms of

brand names and product types.



