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Abstract

The purpose of this independent study was to study the influential factors upon the
Use of Car Rental Services in Amphoe Mueang, Changwat Chiang Rai and the problems that
occurred during the use of car rental services.

The study was conducted by sampling and interlviewing Thai people who had
experiences in using the car rental services in Amphoe Mueang, Changwat Chiang Rai The
data was collected using 264 sets of questionnaire and analyzed by using computer software,
SPSS for Windows. The descriptive statistic namely the frequency, the percentage and the average
was used to analyze the results.

The results of the study shows that most respondents who answered the questionnaires
favored to renting the vans, most preferred a gray or bronze color and rented from local
enterprise. The majority of them rented the car with a driver. The objective in renting a car was
for travelling-and-relaxing. The average number of days in renting a car was 2 days. The majority
of respondents renting behavior was price compafison before making decision to rent. The
payment method was by cash. A majority of respondents wanted additional services from the car
rental enterprise such as accommodation reservations and restaurant reservations.

Product factors, which were considered the most important, were that the rental car
had the first class insurance, standard convenient equipments such as air condition, tape player or
radio and seat belts had been installed, the inside and outside cleanness of the rental car and the

condition of the rental car was in good condition.



Price factors, which were considered highly important, were a reasonable rental price
in regards to quality and services, as well as a negotiable rental price. Also it was necessary to
have the proper documents to showing the rental price.

Distribution factors, which were considered highly important, were the convenience to
contact the car rental enterprise at any time of day or night, the ability to rent the car via a business
alliances such as hotels or tour companies.

Promotion factors, which were considered highly important, were that discounts had
been offered when renting a vehicle for many days, the discount had been offered during some
period of time such as rainy season (low season), the advertisement for the car rental enterprise
had been done constantly via various media. And free coupons were given to exchange for the
gifts or the rental discount had been given when using the services according to the rental usage
times or usage amount.

Personnel factors, which were considered the most important, were the employees of
the car rental enterprise had good manners and were friendly. And the employees were ready to
serve the customer. |

Physical evidence and presentation factors, which were considered highly important,
were that the car rental enterprise had a large parking area and convenient entrance, had
adequate employees to be able to provide the services, had a reservation area for customers, had
enough light and good air condition inside the car rental enterprise, had up-to-date equipments
such as computers, credit card recorder, etc. to service the customers, had a clean large beautiful
place.

Processing factors, which were considered the most important, were that the rental car
enterprise had rental cars with maintenance and was consistent such as tidiness, good engines
etc. And were able to be rented immediately, had quick services or problem solving in case the
rental car needed to be changed when the previous rental car has not been working properly.

Economics factors, which were considered highly important, were the income or salary
of customers, the country's econornics situation, comparison of other forms of travelling fares such
as airplane or train.

Problems, which mainly occurred, firstly were a lack of parking area of car rental
enterprise. Secondly, customers were not being able to choose the rental car that they desired,
which caused unsatisfaction. Thirdly, the location of the car rental enterprise was not convenient.

The problems, which rarely occurred, were the lack of insurance for rental car,



