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ABSTRACT

The independent study of the customer’s satisfaction toward credit service of Bank
Thai Ltd. Plc., Chiang Mai branch (* Bank Thai”). The objective of the study was to rate
satisfaction toward the credit service of the bank stated.

The data was collected from 43 applicants who requested loans worth over million
baht or more with Bank Thai.

The result showed that the marketing mix that satisfied the customers at the highest
level was the personnel factor customer satisfaction over the location and physical environment of
the Bank, the products, the distributing, the service rendering and the pricing factors was rated at
a medium level. However, the marketing promotional factor was quoted at the lowest level.

The customers primary problem when seeking to obtain credit was the high rate of
interest on the loans and the process necessary to make the request for the loan.

Most of the customer showed interest to continue to do business with Bank Thai.
Customer also showel a high level of interest to suggest to family and acquaintance to use the

Bank Thai Services.



