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Abstract

The objective of this independent study is to study factors effecting decision making in
buying digital camera of consumers in the Bangkok Metropolitan. The study method was by
data collection from questionnaire of 200 samples. The collected data were analyzed by
statistics in the férms of frequency, percentage and mean.

The results found from the study was that most of the respondents were male, age
between 25-34 years old, work in a private company , with bachelor's degrees and earned
10,001- 20,000 bahts per month.

The results of the study showed that respondents rated the importance of each
marketing mix factors as follows:

For the product factors: durability; warranty terms; camera image resolution and
quality of body parts; highly-professional service centers; user-friendliness; the ability to
zoom; the quantity of storage memory; ease to buy accessories; user-friendly software;
number of functions; modern design; light weight; well known brand; small size and type of
memory most 6f the respondents were rated at above average mean of importance level

respectively,



Regard to the price factors: camera price; cash discount; price of accessories ; each
brand various price levels and payment by credit card most of the respondents were rated at
above average mean of importance level respectively.

For the place factors: there was many of service centers {(coverage), convenience of
travel to sale shops, ease to find shop, car parking accessibility, and stores having clear signs of
indication most of the respondents were rated at above average mean of importance level
respectively.

Regard to the marketing promotion factors: knowledgeable and helpful salesperson
who could give the information, advise and recommendation of products; promeotion program
such as discount, trade-in, and product premium , plus advertising most them were rated at
above average mean of importance level respectively.

It was also found that most of respondents chose cameras with price range of 10,001-
20,000 bahts , camera image resolution of 2,000,000- 3,000,000 pixels, memory system as
Memory Stick, memory capacity at 8.1- 32 MB and have bought a camera less than | year ago.
Sources of information on digital cameras were from newspapers and salesperson. The reasen in
buying digital cameras was for personal desires. Seventy seven percents of the respondents
choose discounted price program. The most popular brands were SONY and KODAK. The
reasons of selection were reasonable pricing, brand confident and salesperson recommendation
more than any other factors.

The problems in buying a digital camera was the relatively higher pricing, lack of
product information, unknowledgeable salesperson, hard to find digital camera shop, small
quantity of storage memory, difficult to choose because various price levels, hard to find photo
printing facilities and very expensive i available, hard to buy accessories, more complicated to
use compared to normal cameras, hard to buy batteries, poor photo resolution, short battery use,
quality of photo was good if only in small size, short warranty terms, difficult to transfer data,

un-user-friendly software, and poor quality of photos compared to photos from film.



