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Abstract

The objective of this independent study on “Services Marketing Mix Factors Affecting
the Purchasing Selection of Cassette Tapes or Compact Discs of Chiang Mai University
Undergraduate Students ” was to study the services marketing mix factors affecting on
undergraduate students of Chiang Mai University in purchasing selection of cassette tapes or
compact discs.

The data was collected from questionaires of 178 undergraduate students of Chiang Mai
University . These undergraduate students were sample of three subject areas in which 52
students of Health Science, 68 students of Social Science and 58 students of Scientific and
Technology Science. The data were analyzed by using statistical analysis such as frequency,
percentages, average and weighted average. The results of the study were as follow:

The services marketing mix factors which affected the purchasing selection of cassette
tapes or compact discs of undergraduate students were listed in descending order of the average
materiality level as follow : process , physical evidence, people, price, place, product and

promotion respectively. The details of the study of each factor were:




The process factor that affected the students’ purchasing selection with the highest
average of materiality level was classification of cassette tape or CD which are to easy to find.
The next in rank were clarity of price tag and a category sign of cassette tape or CD respectively.

The physical evidence factor that affected the students’ purchasing selection with the
highest average of materiality level was availability of tape or CD player to listening test. The
next in rank were a pleasant cool and cleanliness of place respectively.

The people factor that affected the students’ purchasing selection with the highest
average of materiality level was friendliness of the salesperson. The next in rank were politeness
conversation of salesperson and product knowledge of salesperson respectively.

The price factor that affected the students’ purchasing selection with the highest average
of materiality level was sales in the cheaper price against many others. The next in rank were
sales in special price and sales in the same price against many others respectively.

The place factor that affected the students’ purchasing selection with the highest average
of materiality level was convenience of transportation. The next in rank were closeness of
resident and study place respectively.

The product factor that affected the students’ purchasing selection with the highest
average of materiality level was sound quality of cassette tape or CD. The next in rank were
secure packaging to ensure a new goods and sales new release albums respectively.

The promotion factor that affected the students’ purchasing selection with the highest
average of materiality level was sales campaign in special price. The next in rank were

membership to get a discount and chart of best seller song album respectively.



