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ABSTRACT

The purpose of this study is to study customer’s satisfaction towards Numthai Drinking
Water focusing on Marketing Mix.

The data was collected from 368 people who consume Numthai Drinking Water. The data
collected was computed by using SpSS/PC’ program. The statistics : frequency, percentage and
average were applied to get the following result.

From the study, it was found that 85.90% of the interviewed are of Thai.nationality,
76.60%, have a bachelor degree or higher degree. Besides this, 30.10% of customers earn more than
25,001 baht per month. Regarding the rﬁain reasons for perchasing, 71.20% consume Numthai
Drinking Water for their private use at home or in the office. Most of them, 96.50% perchase for
family, not for sale. Most of them, 82.90% learned about Numthai Drinking Water by someone’s
recommendation. The most popixlar size of drinking container for 50.50% of the customer is the
white 5 gallons bottle. 66% of the customer purchase every week and 77.70% pay by cash. The
number of people who will recommend Numthai Drinking Water to their friends is 94.30%.

Most customers rated the importance of their satisfaction towards four marketing factors as

follows : the research result shows that the customers have above average satisfaction with the



product’s quality, distribution and staff. The customers have an average level of satisfaction
concerning price and promotion factors.
Regarding the customer’s opinion towards the new design drinking container, 54.60%

prefer the new design and 59% responded absolutely they will use the new design drinking

container.



