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ABSTRACT

The objectives of this study , “The Marketing Mix Factors Affecting the Purchase of Electronic
Components in Muang District, Chiang Mai Province.” to study the level of importance of marketing mix
factors and the problem of marketing ,along with the opinions of people surveyed about the coming even
of stores opening in shopping malls.

The data of this study was obtained from responses of questionnaires of 120 sample subjects who
buy goods from various stores in Chiang Mai province and presented descriptively in terms of frequency
value, percentage value, and mean average and weighted average.

The results of the study were that most of the people surveyed were male-in the age group 18-25 -
years old, education to high school / diploma level in the field of work practice.

The most popular store being “ Kiti Electronics ” the main reason being the shop having an -
extensive stock list and also due to its convenience.

- The average purchase price of goods was between 500 and 1,000 Baht per purchase,
In studying the level of importance of marketing mix factors affecting the purchiase of goods,

The survey found that the level of importance of marketing mix factors: product, price



Place and location of the store were strongly important in the decision in purchasing, while promotion was
moderately important .

The problems most encountered by the survey group when purchasing goods, listed in decreasing
order of importance ,were problems of receiving incomplete goods, stores not providing an orders service
and not providing complete product information .

As for the opinions of those surveyed about the coming event of stores opening in shopping malls,

they were not sure if they would go and buy there or not .



