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Abstract

The objectives of this were to study the buyers® decisions in buying spices in terms of
product choice, brand choice, dealer choice, purchasing time and purchase amount. The study was
conducted with buyers in Amphoc Mx@mg, Changwat Chiang Mai. Questionnaires were used to
collect data from 240 buyers who bought spices from fresh markets, supermarkets and
superstores. The data were analyzed by using statistical tools such as frequencies, percentages,
means and weighted averages.

The results showed that most buyers were female ages between 46 — 55 years old,
Thai cthnic group, marricd. having 4 — 6 persons in a family, employed by government sectors.
holding bachclor’s degrees or cquivalent, and earning between 5.001 — 10,000 baht per month.

Results of the study of buyers’ decisions in buying spices indicated as follows :

Regarding the product choices, the buyers chose to buy both only one kind of spice or
a mixture of spices (such as a mixture of spices for a recipe) in the form of seeds and/or powder.

With respect to the qualities. the processing of the product must meet standard, hygienic and no



;:ontaminated, and were approved by Food and Drug Administration. Conceming the physical
features, the products must have fragrant and labels that showed directions and ingredients. In
addition, the spices must be packed for a recipe and the packages must be attractive and clean.

Regarding the brand choices, the buyers rated “highly important™ for the following
attributes of a brand : meeting standard, convenience, reasonable price, and reliability.

Regarding the dealer choices, the buyers rated “highly important” for product
freshness, convenient location, good services, and having variety of products.

Regarding the purchasing, the buyers bought spices once a month and most of them
bought spices when they needed them.

Regarding the purchase amount, the buyers bought 100 — 500 grams of spices each

time and on average they spent 1 — 20 baht each purchase.



