d = . s 1 a] L5 ]
%‘E) Fasmsauphuuudase annswelesasinveudsosnoansirernndnsse nng

1 nJ L4 of 1
iaufigoludmimdasivl
Fafidau weyeyda whadn
vFmsgsnanmniudsin ANTATNLETUNIGTNA

ATISNSTHNNSRAUNITALATILLLARSS

L7 e LY & =i

gganAnansansdanaing yoyieaen 1sLaNUNTINNS

anansfeyann wgnEnuw naguNIg

ANRNTERANMeINGT  AuBidsynn ASSUNNZ
UNARER

a o o oo @
ngAuAdIuLLBRsITR "mwﬁwﬂ%munwmmmmqauMﬁ@ﬂmqqnsﬁm

9

] dJ o o =f ™ = er‘di 3 o =5 ar | dl
maveadenludidadadnl  Sdngdsrasfifiefnmdirsduanufanelarasinviasiien
a 1 | 44 ar [ ] d‘ ) nin- Ai LT %
11 gusngarnndnssientsveniienludimdad@adivd wer iweRnmfedgwdisguiuiln
| ml ar 1 L ﬂi o ar [
ioafertansgenandnssenisveaiiaslusendade i
- 5 « o o
msAnmafsilidiiusiusndeyalaameeenuuusauony onatindeadian
Y o o 1o o f
fognmranndnsiveiinatludimindeslusisauan 200 au wavindayaldunlazacana
a0 L Y 1 A ] o g
TneldadRAnaanud faeay wazAede Teanansnagiuansane lFAsil
r @ 1 A ar -] at 4
anmsAnEnudn sinviesfisesnaveaannndnsiiazuuuatndAnede
1 o 1 A ar @ L4 ]
fessilszneundnaesenaunssuveanengigalussdy  “drdtynn”  sieasAdsznausiny
11 ﬂi , LS GJ |4 124 ﬁ - 0 el o 4
unaseangauardmegata Tewndidn Tasesfreiiugu widninimee uee dAnmansiu
1 1 J
AMNTUATUNRIVIBAT EIENUSN6TT |
J e ! L] J 1 o ] 4 -
WaRansanedAlssnaudiuunasiaafieanudt dnviesntasnansgainn
o v o o ef o - " ) 1 | f o sl e,
dnsiazuuuanuddneregugaluszay “drdtyuin” sdeundeviasiaalssnnindinuey
[ J ] . nl - ] ] GJ o ] ]
soendelupFretssangy unsaaafieaneEesueii unasiaaiton1eimuassy Ludevias
J G, ]
Waanlsydfanans uay gongdl kazanwainia
4 [ ] o ] AJ ar L
frulsausuinuudn  dnvieafigntnansgataiidnsiiazusuasNanAny

A or < o8 A ] ar ar
wngegalusedy “frAnNInTige” deasdlsrneudtumnulseadeludinuasnindgdu



o A 13 U = ¥ ‘ or 1 A

FrudmRIATIue AT RAI IS ENNSETNUGY  Snvieafiectnoausiy
aandnslinvuuuanddyiedngaqnlused  “drdtyuaniige”  seesdilsznaudiuan
AAUAZIATAURIDIWS

9 1% hd 1 )23 d‘ == a B " at 1 A:J

FruFuamihedudfsvanuazaudnsdonudt dnveaiertnansganan
ar 95 ) ar sil o M ] [ " 1 L oy 173
dnslimzuuuanudrAnafagegalussat  “GATYNINT  AeRMNINIBNRUAT  TIAnAUAY
ANTUHRATNUANLEDIARAT FTRANLAZNITANWLAY LAY NN

o = ot a 4 1 ar 1] ‘J ar L] (v

Frudismiuagonudn  dnviewiieareansigennndnsiiaziuuaudnAny
\wdngegalusedy “drdnyuniige” deasdlsznaududaanaiuazniinan

74 z 1 o 1 l\ at

sulassaFrafugiunudn dnviauifinaeansmainnans iasiuueny

|- 74 o o’ ﬁﬂl

fnfnyadegegalusedu “§rdyuniiga” Aenisnindnassyares

i =

ar 1 o I [-% 1 A
wanannfifanudn  dnveafansnaaninaetnndnsidnef e iy
=8 or "62 A " 1 -3 & ] n!l k1
fanalagegaluszdn "Wanalaunniige” - seesAlsznauvdntasgngunssavasiien 61y
= o O q:’l }% 1 ] J rd
isniniigs uazduundaiasitauarfehagn la
FULMAYIALREINT Ve ReTEINANINTaN AN ST ANR AL TRIALLIY
ar i i I ] ni = 2n, ar
aufanalagegalusziy “Amaleniniige” sauvdsiaafiscdsann 308ausrdsende

1891520119

1 L]
o ] <=

frulswsuiinnudt  dnviesfientvnansgetiananstldueafeasaviug
puianelagegalusedy  “Ranelasnniign”  sessdlsznevsiurnlsendeludisway
o L L
nindau uarauwiineu

frusiranAnsituenmakasunaiufienused uey fudrusnmheRudnd

o 2/ 1 ar 4 ! ar 1 ﬂi
sanuavAudnisfonud  dnvenfiessnansiretnndnsiAiaferasasiuuaanufimela
geanlusziy “Ranala” siannasdilssnay
= e e | ’ o t ! > J AJ
frutBEniuiien wudy dnvaaftsanansganandnsiAeieresnsuu
<& o R all »ood T 2 94 g ar
puuanalagegatuszay “Wanalannign” sleeasdAdlscneusinu daamaiuasminay me
o A e o

aafeaatnaula LazRERAINYANETAIFIENITILTIEN

25 2 J ' or 1 A o al ) a{

Fulassadakugne  wudy  sdnvesfisrsnanitetandnsiiduafetes
zunuauianalageanluszay “Ranalasniign” reasdlsynausiu ssuulin

s ﬂ, 9 o [] nil o 1 q dl‘

dousnuilgyuiinuiuinveafigasinansgsainndnassudnamisviasiiea lu

FandmiFesInlaun deymmnuldazesrasdandmdasini fognianaluinefeseasds

snwrananazaanaalulsausu uasllymAtudniesie seslsusuiisanAaudtaums



independent Study Title The Satisfaction of United Kingdom Tourists towards

Chiang Mai Tourism
Author Mr. Boonlert Pereira

M.B.A. Business Administration

Examining Commitee

Assist. Prof Dararatana Boonchaliew Chairman

L ecturer Boonsawart Prugsiganont Member

Lecturer Doctor Patchara Tantiprabha Member
Abstract

The objectives cf this study on ‘The Satisfaction of United Kingdom Tourists
towards Chiang Mai Tourism’ were to study the satisfaction level of tourists from United
Kingdom towards their visit to Chiang Mai and to study problems, which occurred during
their stay in Chiang Mai.

The study was conducted by using questionnaires interviewing 200 United
Kingdom tourists. Then data were analyzed by using statistical analysis such as
frequencies, percentages and averages.

The study showed that tourists from the United Kingdom rated the highest
average importance score at ‘very important’ for tourist attractions, hotel accommodations,
infrastructures, tour agencies, and restaurants and bars and night entertainments.

Tourists from the United Kingdom also rated the highest average importance
score at ‘very important’ for people's courtesy and lifestyle, natural, culturai, historical
attractions, and climate and temperature regarding the contents of tourist attractions.

Regarding the hotel accommodations tourists from the United Kingdom
rated the highest average importance score at ‘extremely important' for safety and security.

Tourists from the United Kingdom rated the highest average importance
score at ‘extremely important' for quality and taste of food and drink regarding the contents

of restaurant, bar and night entertainment.



Amongst the marketing mix of souvenif shops and shopping malls, product
quality, product price, product variety, store location and decoration, and staff were rated
the highest average importance score at ‘very important’. |

With respect to the marketing mix of tour agencies, tour guides and staff was
rated the highest average importance score at ‘extremely important level’,

Concerning Chiang Mai's infrastructure, tourists from the United Kingdom
rated the highest average importance score at ‘extreméiy important’ for sewage disposal.

in addition, the study also showed that, amongst Chiang Mai's tourism
contents, tourists from the United Kingdom rated the highest a\}erage safisfaction score at
‘extremely satisfied’ for tour agencies.

The highest average satisfaction score at 'extrer;nely satisfied' were rated for
people’s courtesy and lifestyle amongst the contents of tourist attractions.

Regarding the hotel accommodations, tourists from the United Kingdom
rated the highest average satisfaction score at 'extremely satisfied’ for safety and security,
and hote! staff.

Regarding restaurants, bars, and night entertainment and souvenir shops
and shopping malls, tourists from the United Kingdom rated the highest average
satisfaction score at ‘'satisfied’ for all contents.

With respect to the marketing mix of tour agencies, tourists from the United
Kingdom rated the highest average satisfaction score at ‘extremely satisfied’ for tour guides
and staff, interesting tour program(s), and tour program variety.

Concerning Chiang Mai's infrastructure, tourists from the United Kingdom rated
the highest average satisfaction score at ‘extremely satisfied’ for electricity.

During their stay in Chiang Mai, tourists from the United Kingdom also
experienced some problems, such as the city cleanliness, improper and lack of hotel

facilities, and rates of hotel services such as telephone, laundry, etc. was too high.



