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Abstract

The purpose of the independent study, namely “The Opinions toward Local Newspapers of
the Customers in Muang District, Chiang Mai Province in 1997-1998”, was to study the opinion of
customers who read the local newspapers in Afnphoe Muang Changwat Chiang Mai and to study
the opinion of customers who advertise their business in Chiang Mai local newspapers.

The data were collected by using questionnaires to ask 50 business’ owners who used to
advertise their product in the chiangmai local newspapers and 160 chiangmai local newspapers’
readers. The data was computed by using SPSS/ PC " micro computer software. Statistical
techniques utilized were frequency, percentage, and mean include description.

The results of the study showed that the business’ owners who advertise their business in
local newspaper always determine whether that newspap.er widely spread in market place and

determine the quality of the news such as the currently update news, the accuracy and the variety.



The readers’ opini;'ms toward Marketing Mix showed that : |

Product factor, they prefer the newspaper thét presents update and variety news. But they
discover that the local newspapers in Chiang Mai are the follower when compare with the national
nNEewspapers.

Price factor, the buyer groups agree with the present price and not allow the local
newspaper to increase the price.

Place factar, the huyer groups feel comfortable for buying the newspaper and the study also
shows that the more comfortable to buy make the newspaper most popular.

Promotion factor, they says the load newspapers pay less about promotion and the buyers

are only a few in the whole people.



