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Abstract

The cbjective of this independent study was to examine factors influencing to the selection of
dental service of customers m Amphur Muang, Chiang Mai Province. The data was collected by using
structured questionnaire asking 200 samples from a field survey conducted in Amphur Muang, Chiang
Mai Province. The target respondents were to be over 15 years old with getting dental services within
last 2 years.

According to the study, most respondents have gotten dental services once or the first time. The
respondents have often gotten dental services from clinics. They have sometimes got services from
public hospitals and a few received services from private hospitals. The most popular dental services that
respondents got services were scaling, followed by filling, oral examination, extraction, and consuitation,
respectively. The most convenient time for respondents getting services were 8:00-12:00 hours and
17:00-20:00 hours. The most convenient day for respondents getting services were Monday to Friday.
The most popular source of dental information was people’ word of mount suggestions, followed by
accustomed with dentists and/or officers, sign board, flyers, and magazines, respectively. The
respondents’ satisfaction regarding marketing factors in dental services was shown in a satisfied level.
When deeply analyzing into details, we found that people factor was the first rank, followed by product,
place, process, promotion, and price, respectively. In addition, most respondents seldom changed their

service places and believed that previous dental experiences were at their expectation.



Most respondents sometimes faced problerns of receiving dental services. Long waiting period
was found in the first rank, followed by limited service time, and inconvenient access to service place
and limited parking lots.

When considering each marketing factor, most respondents gave the highest score regarding
the selection of dental services to people factor, followed by process, product, place, promotion, and
price factor, respectively.

People factor has influenced the respondents’ making decision at the high level. Considering m
more details, we found that dentists” hospitality was the first rank, followed by advises from dentists and
officers, and dentists” personality, reliability, and dependability, respectively.

Process has influenced the respondents’ making decision at the high level. Considering in more
details, we found that respondents ranked accuracy and safety of dental services as the first choice,
followed by readiness to service of dentists and equiprment, and informed of service process and fee
charges, respectively.

Product factor has also influenced the respondents’ making decision at the high level
Considering in more details, we found that cleanness of dental services was the first rank, followed by
quality of dental material and medicine, and quality of dental machine and apparatus.

Place has influenced the respondents’ making decision at the high level. Considering in more
details, we found that respondents ranked cleanness of services place as the first choice, followed by
open at weekends and holidays, accessibility to service place, and adequate parking lots, respectvely.

Promotion has influenced the respondents’ making decision at the high level, Considering in
more details, we found that respondents ranked free of charge for oral examination and suggestions as
the first choice, followed by a following case, and people’s word of suggestions, respectively.

Price has influenced to the respondents’ making decision at the middle level. Considering 1
more details, we found that respondents ranked service charges as the first choice, followed b}.f multi-

level of services, and installment of service charges, respectively.



