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Abstract

The purpose of this independent study was to investigate the students  attitude
of Payap University 's toward the selling of merchandise through vending machines.

This research was conducted at Payap University, Chiang Mai. 300 students
were screened for sample study.

Questionnaires were administered by the researcher s representative. Students
who often buy from these machines were randomly selected.

The questionnaires used in this study were analysed by using microcomputer
programed SPSSIPC+. Frequency, percentage and means were used as a statistic data to test
the students’ questionnaires and reported by description.

The results drawn from the study have indicated that most of the samples
already knew about the categories of merchandise in the machines, the location of
the machine, and how to use them as well.

The perceptual attitudes drawn from the studied sample are as follows:

Merchandise or Machines The samples agreed that the machines were easy

to use. They should have emphasized on the diversification of merchandises and their

brand names.




Machines ~ Location. The samples agreed to the fact that the location of the
machines were not only hard to find, but insufficient.

Prices . The samples did agree that the prices of the merchandises were
reasonable and should mot be changed at all.

Advertising and Public Relations . The samples agreed that there should
have been an increase on the use of billboards for advertising. In lighter note, the
billboards should have been more informative about the machines = location.

The affective attitude of most of the samples did not agree to the
machines ~ conveniency and they did not satisfy the anymore purchasement. They
were also reluctant to purchase the goods that the machine had in stock. The
reluctancy was due to the undesirable goods in stock. In comparision to the
convenience stores, merchandises from the machines were cleaner. Purchasement from
the machines implied the buyers that they are a modern group of people. Price level
sold were equivalent to that sold at general stores.

The behavioral attitude of most samples, using the vending machines, were
similar. They prefered to buy their soft drinks in the campus. The consumation
period was inadvertently out of the buying pattern frame. The approximate spending
frequency was one to five times a month. The amount of buying was unit each.
Most samples were used to reading the instruction for the first time. The instruction
provided was -eésy to understand.

There were, however, certain issues raised about the problems that these
vending machines created. Such issues are as follows : The deficiencies of
merchandises, unmarketable merchandises, not receiving the 'merchandise after payment,

no return change and the scarcity of these vending machines.




