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Abstract

The objectives of “Consumers behavior in choosing gas station in Amphoe Muang,
Changwat Chiang Mai”, were to study consumers behavior in choosing gas station, the factors that
effected on the customer in choosing gas station and the problems that customers faced at the gas
station. The research was based on a sampie of 300 respondents who used benzine, by random
sampling amoung government officers, enterprise officers and private company staffs only. The

result from the research were as follow:

According to consumers behavior in choosing gas station were: the customers response to
marketing factors as choosing type of gasoline, involed product brand, dealer choices, purchase
amount, frequency in using, payment amount and purchase timing. The customers used to ﬁli benzine
super more than other type, most of them used PTT brand , Shell and Bangchak respectively. They
prefered the gas station that located on the main road with convenien of entrance. Almost all of the
customers were not used specify gas station and used the average 4 - 6 times a month, paid Baht 100 -

200 each time by cash and fifl the gas when the car ran out of gas, also before they go back home.




The factors that effected the customers in choosing gas station were as followed :

- Marketing factors such as product, price and place, excepted promotion, had an effect on
consumer behavior which were showed in sequnce as follow: Place factor was the most effected factor,
which were located at a convenient place convenien to entrance, and the best location were the main
road and near their house. Price factor; almost afl the customers feli that the price at gas stations were
appropiate. The product factor that effected consumers behavior more than other factors were quality
and trustful brand name such as Shell, and also services. Promotion factors had least effected, but if
they wanted to do a promotion program, coupons and convenien goods were suitable such as tissue etc.
Furthermore, the result found that almost all customers did not search the information invold the oil
before they used the services at a gas station.

Other factors such as the attitude of the oil companies image towards the environment and the
society, the high technology such as computers which make the service faster and more convénjent, had
the effected on customers in choosing a gés st&ti(;;z. But during the economy declines period and

inflation time there were no effected on consumers behavior in choosing a gas station.

The problems that customers faced when using gas station service according to pricrity were:

‘1. Place: Almost all of the customer faced problem involed the cleanliness of the rest room,
restaurant and dust bins. Also there were no mini - market, rest room, and car parking, Beside they
faced problem of the cleanliness of the entrance and ground .respectively.

2. Personnel: Customers were generally not satisfied with the service of gas station’s worker,
because they were carcless of filling gas by litting it spilled out, not polite, no window-cleaner, and
they did not say “Thank you”, and their uniform were not properly.

3. Bquipment: Customers faced the problem that the gas station not acceptance the credit
cards. B} |

4. Communication equipment: The customers faced the problem with gas stations not open
24 hours énd did not have their light signs on ail night.

5. Sign: Customers faced the problems that the gas station don't have the signs inside and

outside and also did not have the light showed during the night time.




