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Abstract

The objectives of this research were: 1) to study the general characteristic of the farmers
in Suwannaphum District , Roi Et Province 2) to investigate the satisfaction and benefits in
obtaining agricultural media as perceived by farmers 3) 1o explore the problems, difficulties ,
and needs about receiving agricultural media of the farmers.

The populations in this rescarch were 183 head of farm houscholds sorted by levels of
family’s status using in participatory rural appraisal in 15 villages in Suwannaphuﬁl District ,
Roi Et Province. Statistical techniques used were percentage , mean , maximum and minimum
standafd deviation , Pearson Product Moment Correlation and Muliiple Regression Analysis with
Stepwise method .

1) The results reveal the following that the average age of head of households

was 45.91 year old, with primary school education. Most off frames were member in 2 groups




of 6 groups .Level of knowledge from media received by farmers was considered low (2.26
points from total of 5) when asked there about media they received most it was found that their
local leaders , other farmer , posters , tower broadcasting , and agricultural development workers
(ADW) got higher rank . There farmers contact the ADW by average 5.78 times / year .

2) Ofthese 8 government units , the farmers Satisfied the media they received from the
Department of agriculture the most . While the Benefits from mediathey got most from
Department of Livestock Development .

3) When analyzing the relationship among all the independent variables found two
aspects significantly correlated (at 0.01) (1) leadership status and the frequency of contact ADW
(r = 0.309) (2) these receiving agricultural information from the people and those giving these
information (r =0.410) .

4) Hypothesis testing using MR A also found two aspects :

(1) Satisfaction of receiving media of farmers = - 10.838 + 1.297 (frequency of
contacting ADW) + 21.311 ( bringing the information received to other people ).

(2) Applying the information they got = - 12.096 + 1.216 (frequency of contacting
ADW) + 20,420 ( bringing the information received to other people ). '

5) The researcher suggests the following ;: (1) ADW and the farmers should have more
frequent contact so the farmers can understand difficult technical aspects and can act as
intermediary ; (2) ADW should contact more with other diligent farmers ; (3) ADW should

utilize the media that the farmers named in 1) above .



