Thesis Title Efficiency of Vegetable Marketing Practices of the Royal Project

Foundation
Author Miss Puttawan Khuntonthong
M.S. Agriculture (Agricultural systems)

Examining Committee:

Lect. Dr. Songsak Sriboonchitta Chairman

Assoc. Prof. Dr, Aree Wiboonpongse Member

Asst. Prof. Dr.Pattana Jierwiriyapant Member

Lect.Dr. Kamol Namgsomsuke Member
ABSTRACT

The Royal Project is a non profit organization which has been working to develop
the living standard of highland farmers through agricultural development. As vegetables
* are the main crops of the Project, and its marketing practices have changed, the
assessment of vegetable marketing practices and prices set efficiently would guide the
project to develop appropriate marketing strategies to be an efficient trader as well as

providing more income to the farmers.

Hedonic price analysis was used to determine the relationship between the
characteristics of fifteen selected vegetables and prices. All samples were collected from
5 and 6 marketplaces in Chiang Mai and Bangkok respectively, between February to
September 2000. Basic economic and financial analysis has been used for assessing the

performance of the Project’s marketing practices.

. The variables in the hedonic price analysis were categorized into three groups,
those are (i) characteristics of vegetables, (ii) market places, and (iii) season. The results

from hedonic price models reveal retail prices of 15 vegetables sold in Bangkok are



significantly higher than in Chiang Mai, and especially prices of 9 vegetables sold in the
foreigner—business—é.rea supermarkets in Bangkok are higher than the general retail
market by 10.37 to 40.92 baht-per kg. At the same quality of product, the retail prices of
some Project’s products e.g. celery, carrot, and baby carrot are significantly higher than
those of other brand names. The retail prices of common tomato, Japanese pumpkin,
Chinese cabbage, head lettuce, and snap bean of the Project are lower than other brand
names. The retail prices of 9 imported vegetables are significantly higher than domestic
products by 13.43 to 182.45 baht per kg.. Furthermore the other characteristics such as

weight per unit, length, color, shape and season also affect the retail prices.

The results of descriptive statistic analysis, show that from a total of 15 selected
vegetables, the prices paid to the farmers by the Project can cover their production cost,
except snap bean and Japanese cucumber. Since the Project was established in 1969 the
amount of purchased vegetables have increased, as well as the value of vegetables paid to
the farmers. The vegetable income of the Project can cover their costs, in 2000 the ratio
of their income and cost is equal to1.08. However the Project could not sell all of their
purchased products. There are some vegetables were left from selling, this causes

increasing of their cost.

In order to overcome such situations as the high competition in the market, and
the increasing of production and farmers under the project, the project has to improve the
price effectiveness setting. The selling price of celery has to be reduced because the retail
price of the Project in the market is higher than other brand names and the value of the
left product is high. While some products’ prices e.g. snap bean and Japanese pumpkin
can be increased because their retail prices in the Project are lower than other brand
names in the market, and all purchased product can be sold, this will provide higher
income to the farmers. Even the retail prices of head lettuce, common tomato, and cos

| lettuce of the project are lower than other brand names but the value of the left products-

are high, the market for those vegetables have to be expanded. The cost of loss from the



left vegetables has to be reduced. The qualities and some characteristics of some products
need to be improved to compete with imported vegetables. Furthermore the project has to

sell vegetables to organizations that can absorb the increasing vegetable production.
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