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Abstract

The objective of this research is to study about the status of temperate fruit production and
marketing of farmers and farmers’ opinion concerning production and marketing problems . Data
are collected from 3 areas under the Royal Project, namely, Ang Khang Royal Station, Intanon
Royal Station and Nonghoi Royal Station. Ten per cent of total farmers growing temperate fruit
trees or 131 tribal households, namely, Hmong ,Yunnanist,Lahu,Shan and Northern Thai are

collected.

From research findings, it is found that farmers growing temperate fruit trees are varied
depending on species, variety and age of fruit trees both fresh consumed or preserved . Decision
making in choosing to grow fiuit trees depends on family needs and area suitability. Decision on
the increase or decease of fruit trees is up to price. Price, in turn, depends on buyers. It is noticed
that if the price is high, there will be more buyer. On the other hand, if the price is low, there
will be less buyer, Marketing of fruit trees varies according to marketing demand, consumers and

processing plants whether they need fresh or preserved ones, eg. salted peach,



plum, Japanese persimmon and pear which can be negotiated with buyers or processing plants.
Farmers are able to set price if the product has good quality. As for those who can process their
products, they are able to get high price and to fix the price by themselves. In addition, the

product can be kept longer with good taste highly demanded by consumers and general market.



