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ABSTRACT 

 

This study on “Factors Affecting Tourist Visit to Chiang Mai Zoo Aquarium” had as 

its objectives to study the factors that could affect tourists visiting the Chiang Mai Zoo Aquarium 

and to examine the structure and outstanding features of the Chiang Mai Zoo Aquarium.  The study 

was conducted by distributing a questionnaire to 445 visitors who were the sample group together 

with interviews.  The data was analyzed for percentage, standard deviation and descriptive 

presentation of the study results, which could be concluded as follows: 

Regarding factors for tourists visiting the Chiang Mai Zoo Aquarium, out of the total of 

445 tourists most of them were female (225) and age under 20 years old.  The subjects were mostly 

students with an education lower than a Bachelor’s Degree and a monthly income of less than 5,000 

Baht.  The majority of them came with their family.  They learned about the aquarium from the 

website and they felt that it could be a useful and valuable trip for education in particular.  Other 

behaviors were considered being of little effect to the visit.  Factors that greatly influenced their 

visit to the Chiang Mai Zoo Aquarium were those related to politics, location, sales channels and 

image of the place.  Factors that affected the visit to the Chiang Mai Zoo Aquarium very little were 

those related to the development capacity and facilities.  The tourists suggested some improvements 

in terms of information and publicity, wider variety of food as well as other consumer goods, 

landscape and the environment around the aquarium.  The structure and the outstanding features of 

the aquarium section of the Chiang Mai Zoo allowed the visitors to view and enjoy the natural 

underwater scenery of the longest tunnel (133 meters) in the world and the largest aquarium in 

Thailand.  It has served as a good education extension and a center for research on both fresh water 
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and salt water fish in the Northern region, having over 250 breeds and 80% of them are of the 

native varieties.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 


