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  ABSTRACT 

This study examined satisfaction with housing loan services provided by Kasikorn Bank 

(Public Company Limited) in Lamphun Province, and the problems and obstacles encountered by 

the bank in serving the customers. Data and information were collected from 500 samples of 

individuals for descriptive statistics analysis, Logit Model application using Maximum 

Likelihood Estimates : MLE technique, and Marginal Effects analytical technique. 

The finding revealed the majority of individuals using Kasikorn Bank services could be 

described as female (53.69%), aged between 31 - 40 year old (41.60%), with education higher 

than bachelor’s degree level (62.60%), engaged in private business/trading profession (38.40%), 

having 15,001 – 20,000 baht average monthly income (48.20%), married (52.89%), using  

housing loan services of Kasikorn Bank in Lamphun rather than other financial institutions  

(61.28%), having borrowing objectives for home building, extension, or  improvement (39.92%), 

and getting approved loan sizes under 1,000,000 bath (78.80%). 

The most satisfaction the samples under study had with Kasikorn Bank’s services was 

from speedy banking procedures (98.20%), and least from the car parking space provided for 

customers (68.06%). The satisfaction levels concerning serious aspects associated with       

housing loan services of  Kasikorn Bank in Lamphun were found to be affected by four main 

attributes: (1) signs indicating divisions of work or services of the bank important in yielding 

higher satisfaction by 88.20% (2) housing loan interest rate relatively lower than the interest rate 
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for other credit lines like commercial loan likely to increase satisfaction by 79.95% (3) adequate 

car parking space likely to increase satisfaction by 79.79% and (4) modern technologies for 

serving customers tending to enhance satisfaction by 75.88%. 

  

 

  

  

 


