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ABSTRACT

The purpose of this study on the behavior of Kasikornthai Bank’s debit card holders in Li
District, Lamphun Province was to examine the marketing factors that influenced the debit
holders’ behavior by using a questionnaire handed out to 300 customers of the Kasikornthai
Bank, Li District Branch, Lamphun Province.

The study found that most customers of the Kasikornthai Bank, Li District Branch,
Lamphun Province were mostly female age between 21-30 years-old whose status was that of a
member of the household. Most of them were engaged in private business with an education of a
Bachelor’s degree level and had an income of approximately 10,000 Baht per month or lower.

The marketing factors that influenced the customers the most were the debit card’s
image, the price and the locations (92.3 percent of all customers). The market promotion was 91.7
percent. These phenomena could be explained in detail as follows: The card’s image involved the
speediness of the bank in granting approval for issuing the debit card. The price or the annual fee
was only 200 Baht per year. The location was related to the fact that the bank had made available
a large number of Automatic Teller Machines (ATM) booths for withdrawals, money transfers
and bill payments. As for the market promotion factor, it was found that the bank tellers’
information and advice had greatly influenced the customer’s decision in using the bank’s debit
card.

The market factors analyzed by gender, age and income showed that male customers
felt that all four factors influenced them to apply for the debit cards. Customers aged between

31-40 years-old thought that the three marketing factors; the card’s image, location and



marketing promotion had influenced them. The customers who were between 21-30 years-old
thought that the annual fee price was the most important factor that influenced them to apply .
Those customers with 20,000 Baht income or lower thought that the price, location and image
factors had the highest influence on them. On the other hand, the ones with 20,001 Baht income
and higher thought that the image and location had the most influence on their decision to hold
the debit cards.

As for the customer’s behavior in using the debit cards, most of the respondents held
one Kasikornthai debit card. They used the card mainly to withdraw money from the ATM, at an
average amount of 7,429 Baht each time. The second most frequent behavior was using the card
to transfer money between accounts and banks, at an average amount of 4,016 Baht each time.
The third most frequent behavior was to pay for goods, average 1,204 Baht each time and the
forth most frequent behavior was to pay for public utility bills of approximately 606 Baht each
time.

The cards were used mostly to pay for consumer products at an average of 1,750 Baht
each time, for food and beverage at an average of 865 Baht each time and for electronics
equipment at an average of 4,321 Baht each time, respectively. The source of information about

the debit card the customers obtained was mostly provided by the Bank’s tellers.



